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How to hit a harvest on the nose 


es HERE’S A BOARD of ‘‘strategists”’ at Canco... off for Canco customers— 
T and it’s their job to hit your harvest on the They are ready to go when the crop is right... 
nose—in other words, right on time. and a responsibility has been fulfilled. 
They see that you receive your food containers 
when you need them . . . where you need them 


... and in the right amount. 
Other Benefits Canco Customers Enjoy 


This feature of Canco service is called ‘‘Sales 
: sa 1. Containers made of the most suitable materials 
Planning.” It takes place months in advance of available anywhere. 
the delivery date. 2. The best technical trouble-shooters in case of 


This exact, efficient service has a gratifying pay- plant emergencies. 


3. During shortages of critical materials, the ‘“*know- 
how’’ to find and use safe substitutes. 
AME RICAN CAN COMPANY 4. Canco alertness . . . first in new processes, first in ik 
new packages. Ny 
New York + Chicago + San Francisco 5. Technical brains to iron out kinks in new products. ie 
- This trademark (canco) is your assurance 6. Canco quality control protects your business. a 


of quality containers. Look for it! 


THE CANNING TRADE is published every Monday by THE CANNING TRADE, INC., 20 S. Gay St., Baltimore 2, Md. Arthur I. Judge, Manager and Editor: | i 
they J. Judge, pK on Manager; Edward E. Judge, Circulation Manager. Yearly Subscription price: U. S. A.—$4.00; Canada—$5.00; Foreign—$5.00. 
Advertising rates upon application. Forms close Wednesday; Cover forms Tuesday. Copy required for proof two weeks in advance of close. Entered a8 
Second Class matter at the Post Office, Baltimore, Md., under Act of March 3rd, 1879. Member Audit Bureau of Circulations. 
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SIOUX 


AVERAGE 


AUCY SWEET CORN 


4 
TENDERMOST: TENDERMOST: 


32 Cases \ 32 Cases 
Bonus: 6 Cases \ Bonus: 6 Cases 


\ 
SHALLOW BROAD KERNEL TYPES: 
26 Cases 
Bonus: None 


WALL 


SEEDS 


Michael.Leonard 


CITY 6, [OWA FULL LINE OF CANNERS' SEEDS e=CHICAGO 16, ILLINOIS 
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If you pack citrus products... 


EEE 


string beans 
lima beans | Cont! 
| en 


ss pork a nd bea ns | Here’s why! Continental has thirty-seven can 


| manufacturing plants... thirty sales offices, a 


laboratory staffed by top-notch scientists and 


OFFone of the many other delicious fruits and | technicians... fourteen field research offices... 


| and an unrivaled cannery equipment department. 


CONTINENTAL COMPANY 


100 EAST 42nd STREET. NEW YORK 17, N.Y. 
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EDITORIALS 


them at every turn, and but little likelihood of 

maintaining sales if prices are increased, can- 
ners once again must call into play every ounce of busi- 
ness acumen, skill and ingenuity for profitable opera- 
tion in 1949. Their record of accomplishment along 
these lines, these past several years especially, is with- 
out equal and need not be repeated here. Everyone in 
the Canning Clan at least, knows that “dollar for dol- 
lar” the industry is delivering to the consumer today a 
“Better Buy” than even before the war. They know 
too, that the actual price of canned foods have risen 
less than any other food commodity. For that they 
can, and deservedly should, be proud. It is, however, 
hardly likely that any further cost increases could 
be absorbed without corresponding increases in the 
sales price. Skill and ingenuity have their limits. 


What Congress does with the proposed Wage and 
Hour Bills then is of utmost importance to each and 
every canner. Labor is not the most important item 
of expense to the canner, but it does represent a size- 
able figure. The percentage of cost varies by product, 
locality and individual methods, but for seasonal fruits 
and vegetables averages somewhere in the neighbor- 
hood of about 10 percent. If Congress were to legislate 
a minimum wage of 75c or eliminate canners from the 
overtime exemption period, or both, that percentage 
would skyrocket out of all proportions and the resul- 
tant retail price would no doubt affect a drastic curtail- 
ment in consumption. 


Jur legislators might well consider the fact that 
despite the most carefully planned planting schedules, 
Mother Nature decides when canning crops are at peak 
quclity; that the crop must be harvested and sealed in 
the can within minutes of the time it reaches that peak 
to ossure a quality product for the consumer ; that the 
fa:mer is paid on a basis of quality for his produce so 
_ if canneries were required to shut down after 
40 ‘ours, not only the consumer would lose that quality 


\\/ "tiem & HOURS—With higher costs facing 


but { he farmer also would suffer an economic loss ; that 
canneries are located in rural areas where there is an 
aci..c shortage of labor, so that it would not only be 


-ossible to organize two shifts, but the need of 


nerics operating for only short periods during the year 
are at a disadvantage when competing for labor and 
THE 
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‘ading job opportunities does not exist; that can- - 


for the most part fall back on farm families and vil- 
lage housewives who are not only used to long hours 
but appreciate the opportunity of supplementing the 
family income, especially at wage rates prevailing in 
the industry today. 


PIECE WORK—Our Congressmen are aware that 
this type of labor is not the most efficient in the world. 
Some tomato peelers for instance, are known to peel 
three times more than others. At 15c a bucket, there 
are some who can’t earn the minimum 40c an hour 
while others easily finish a half dozen buckets. Yet, 
the inefficient, mostly older women, want to work and 
the canner is willing to keep them, for in the aggregate 
they account for considerable volume. Could he afford 
to keep them at a minimum of 75c? If he did so, to 
keep peace in the family, he would necessarily have to 
raise the ante of the more efficient proportionately so 
that in effect the 6 bucket peelers would earn about 
$1.80 an hour. Right nice pin money, we would say off 
hand. Surely our Congressmen, if acquainted with 
these facts, would agree that it’s more important to 
offer that larger body, the general consuming public, a 
reasonably priced can of food. 


State and National Associations have been active in 
opposing these measures in committee. Have you ad- 
vised your Congressmen of the facts so that he will 
be prepared when the bill reaches the floor which may 
well be before you read these lines? If you can’t think 
of anything better, why not cut out the above and for- 
ward to him now? 


MINIMUM FARM PRICES—Representative Lemke 
(ND) is the sponsor of a bill that would require the 
Secretary of Agriculture to determine the average cost 
of production for agriculture products for each mar- 
keting year. That cost would be the minimum price that 
must be paid by processors and others who would be 
placed under license and require to report prices and 
amounts purchased. The average cost, determined 
after public hearings, would include production ex- 
penses, interest, taxes, depreciation, wages for farm 
and family labor equivalent to that received by indus- 
trial workers. The bill has been referred to committee, 
which has scheduled no action, and where we fervently 
hope it will stay. 
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CORN CANNERS 


“4 


corn 
harvester 


We now offer the first commercially 
successful Sweet Corn Picker for the 
Canner.|thas been thoroughly tested 
from Texas to Canada, from Maine to 
Oregon. Its dependable operation 
insures a continuous supply of freshly 
picked corn to the Canning Plant. 


SPEED — QUALITY—YIELD 


The FMC Sweet Corn Harvester is a two-row type, suitable for 
mounting on commercial farm tractors. It picks the ears from 
two rows at a time, and its precision operation prevents bruising 


DOUBLE HUSKER or crushing of kernels, thus stepping up yield and quality. 
Assures practically Rapidly rotating cutters sever the ears at the shank and they are 
100% perfect husking, carried up by conveyor and discharged intoa trailing corn wagon. 
due to vibrating hopper and 


advanced husking-roll design. 


DO YOU HAVE FMC CATALOG 800? 
Canners of Corn, Tomatoes, Peas, Beans, Fruits, 
etc., find the modern FMC Machinery in this 
260-page Book their best method of Keeping 
Processing Costs Down and Keeping Quality 
and Yield UP! 


A-500 


tp | FOOD MACHINERY AND CHEMICAL CORPORATION 


No. 2 Universal Corn Cutter Stainless Sanitary Batch Mixer 


SPRAGUE-SELLS DIVISION e HOOPESTON, ILLINOIS 
Sales Branches: Baltimore, Md. * New York, N.Y. © Rochester, N.Y. 
Bradford, Vt. * Cedarburg, Wis. ¢ Lakeland, Fla. (Florida Division) 


San Jose, Calif. (Anderson-Barngrover Division) 4 
\ 4 
5 
> 
Peerless Corn Washer Model 8 Corn Silker Stainless Sanitary Blending Mixer 
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Artist’s conception of the new National Cannens Association Headquarters and 
Laboratory at Washington, D. C. Ground will be broken in early spring. 


Heinz Heads NCA 
Laboratory Equipment Drive 


Fred C. Heinz, assistant to the presi- 
dent of the H. J. Heinz Company, Pitts- 
burgh, who was elected a Director of the 
National Canners Association at the re- 
cent Convention, has been assigned the 
important task of handling the final 
stages of the N.C.A. drive for a million 
and a half dollars to erect the new ad- 
ministrative and laboratory buildings in 
Washington, D. C., and Berkeley, Calif. 


Buildings Committee Chairman W. F. 
Dietrich, Minnesota Valley Canning 
Company, Le Sueur, Minn., announced 
that Mr. Heinz has been correlating the 
buildings fund drive all along and will 
now be assisted in the final phases of the 
campaign by a special subcommittee to 
olicit contributions from concerns _lo- 
cated on the West Coast. This subcom- 
mittee is composed of Emil Rutz, Schuck] 
& Co., Sunnyvale, Calif., chairman; R. 
(;. Lucks, California Packing Corp., San 
lranciseo, Calif.; L. J. Taylor, Libby, 
VieNeill & Libby, San Francisco, Calif.; 
nd Robert C. Paulus, Paulus Bros. 

acking Co., Salem, Ore. 


As explained by Messrs. Dietrich and 
‘einz the final drive is to obtain from 
‘achinery and supply firms that serve 
© canning industry funds with which 
equip the bacteriological, chemical, 
icroanalytical, nutrition, sanitation and 
‘ineering branches of these important 
v food laboratories. Funds for grounds 

! building already have been obtained 
ough levies on the membership dues 
the commercial canners who comprise 
national association, from many sup- 
‘rs, and from container manufactur- 

, who have always played a leading 
irt in support of the canning industry’s 
‘portant research endeavor, they said. 
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Construction of the buildings is sched- 
uled to begin this Spring, but the Build- 
ings Committee points out that the hol- 
low structures are of no public service 
value without the expensive and compli- 
cated apparatus necessary to continue 
the industry’s 36 uninterrupted years of 
scientific leadership in food technology. 


The Committee explained that the new 
equipment and quarters for scientific re- 
search activities of the National Canners 
Association will carry out such impor- 
tant work as improvement in processes, 
development of food standards for the 
protection of the consumer, development 
of efficient methods and plant sanitation, 
and solution of the many technical prob- 
lems involved in processed foods of high- 
est nutritive value. 


The buildings also will house the im- 
portant administrative offices of the Na- 
tional Canners Association and other 
specialized activities. These include 
Home Economics kitchens for the de- 


veloment of recipes and consumer infor- 
mation to aid the housewife in planning 
more varied and wholesome family 
meals, a Raw Products bureau whose 
programs are directed towards constant 
improvement of canning crops, and many 
other branches of service, all of which 
tend to maintain and strengthen the im- 
portant position of canned foods in the 
national economy. 


The national headquarters building, to 
be located in downtown Washington, will 
be a three-story structure of modern de- 
sign, which will house a staff of about 
75 workers, including those of the Asso- 
ciation’s Washington Research Labora- 
tory. The entire top floor will be de- 
voted to laboratories specially designed 
for research and service in the chemis- 
try, bacteriology and engineering of can- 
ning, and furnished with the complex 
and expensive equipment required for 
such work. 


The building in Berkeley, Calif., will 
be devoted entirely to the Association’s 
Western Branch Laboratory, where a 
staff of 20 serves the Western States, 
Alaska and Hawaii. It will be a two- 
story building reflecting the local modern 
trend in architecture, and will be de- 
voted almost entirely to laboratories of 
i same specialized kind as those in the 

ast. 


Construction of the two buildings is 
planned to commence this Spring with 
occupancy scheduled early in 1950. The 
total cost of the buildings and their 
equipment will be $1,500,000. 


NEW PRESERVE GRADES 


The Production & Marketing Adminis- 
tration has issued revised U. S. Stand- 
ards for Grades for Fruit Preserves and 
Jams, which is the second issue, and be- 
comes effective 30 days after publica- 
tion in the Federal Register of Febru- 
ary 11, or on March 13. The revised 


standards supersede those which have 
been in effect since May 15, 1943. Copies 
may be obtained direct from Production 
& Marketing Administration, U. S. De- 
partment of Agriculture, Washington 25, 
D. C. 


Proposed N.C.A. Western Branch Laboratory at Berkeley, California. Construction 


will begin at an early date. 
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MANAGEMENT 


1948 Exports Under PMA 


The United States exported a record 
total of nearly 191% million long tons of 
foodstuffs during the 1948 fiscal year, 
while at the same time domestic con- 
sumption of food per capita was running 
about 14 percent above the prewar aver- 
age, Ralph S. Trigg, Administrator of 
the Production and Marketing Adminis- 
tration, U. S. Department of Agricul- 
ture, said in his annual report which was 
released February 1. 


Continued heavy production by Ameri- 
can farms—about a third larger than 
the 1935-39 average—made this record 
possible. PMA, cooperating with other 
federal and state agencies, assisted in 
the establishment and administration of 
the national production goals program 
which called for this high-level output. 


Price support programs, financed by 
the Commodity Credit Corporation but 
administered by encouraged 
farmers to produce abundantly. But de- 
mand for farm products held prices well 
above support levels in the case of most 
commodities, and substantial support 
operations during the year were neces- 
sary for only potatoes and a very few 
other commodities. 


The Agricultural Conservation Pro- 
gram, by maintaining and improving soil 
fertility and reducing erosion, was also 
an important factor in the success of the 
over-all production effort during the 
year. Approximately 3,000,000 farmers, 
operating two-thirds of the Nation’s 
farm land, carried out soil and water 
conservation practices under this pro- 
gram. 


The food export program was the most 
important single activity in the market- 
ing field. The Commodity Credit Cor- 
poration, using PMA personnel and fa- 
cilities, procured about 60 percent of the 
record 19,347,000 long tons of food ex- 
ported from the United States during 
the year. 


Distribution of food was more uniform 
than in the years preceding the war. 
Helping to bring about uniform distribu- 
tion were such PMA activities as the na- 
tional school lunch program; the direct 
distribution program, under which foods 
in heavy supply were channeled to 
schools, institutions, and low-income 
groups; and the plentiful food program 
which sought to increase consumption of 
abundant foods through normal market- 
ing channels. 


More adequate market facilities in 28 
cities and producing areas were planned 
and promoted. Informal negotiations 
with carriers and formal proceedings be- 
fore regulatory agencies were carried 
on by PMA specialists in an effort to 
obtain equitable freight rates for farm 
products, 


Federal orders covered the marketing 
of milk in 30 areas during the year, and 
20 marketing agreements and orders af- 
fected 13 different fruits, vegetables, and 
tree nuts. Marketing control of sugar 
under the quota system was resumed in 
January 1948. 


The PMA market news service was ex- 
panded during the year through the 
opening of additional offices. Progress 
was made in the development of new and 
revised United States standards, while 
grading, inspection, and _ classification 
showed a healthy growth. Administra- 
tion of regulatory statutes helped to pro- 
mote fair marketing practices. 


Seventy-five special projects under the 
Research and Marketing Act of 1946 
were being carried out by PMA at the 
end of the year. These included reducing 
the loss and deterioration of eggs during 
the marketing process; improving mer- 
chandising practices of fresh fruit and 
vegetable retailers; determining the best 
types of shipping containers; and study- 
ing the advantages and disadvantages 
of prepackaging foods for sale to con- 
sumers. 


FAMILY FOOD EXPENDITURES 


Thirty Percent of average weekly in- 
come went for food last winter, among 
the Minneapolis-St. Paul families inter- 
viewed in a food consumption survey 
conducted by the Bureau of Human Nu- 
trition and Home Economics, U. S. De- 
partment of Agriculture, under the Fed- 
eral Research and Marketing Act. This 
30 percent amounted to an average $24.40 
which these Twin City families spent 
for food at home and away from home 
during the week, or $6.89 per person. 
The figures do not include the value of 
food canned from home gardens, or re- 
ceived as gifts or as wages. 


Interviews were held with 253 Twin 
City families selected to represent all 
income classes. The survey is part of a 
Nation-wide study to learn what food 
families buy and what they pay for it. 
Interviewers returned to the Twin Cities 
again last spring and autumn to com- 
plete a three-season picture—also ob- 
tained during the same seasons in Birm- 
ingham, San Francisco, and Buffalo. A 
study made last spring in 68 cities repre- 
senting a cross-section of urban United 
States will help round out the most de- 
tailed picture of family food practices 
in cities and towns since the end of the 
war. 


Compared with the 30 percent of in- 
come spent for food by Minneapolis-St. 
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Paul families, Birmingham families 
spent 37 percent during the same winter 
period. Figures have been tallied only 
for the winter studies in the Twin Cities 
and Birmingham. Twin-City families 
actually spent more dollars—$24.40 com- 
pared with the $21.67 in Birmingham. But 
higher incomes in the northern city ac- 
count for the smaller percentage of in- 
come spent, Bureau food economists 
point out. 


Slightly larger families among those 
studied in Minneapolis-St. Paul account- 
ed partially for the larger weekly ex- 
pense for food per family. So per capita 
spending in the two cities did not differ 
greatly—$6.61 in Birmingham compared 
with $6.89 in Minneapolis-St. Paul. 


Minneapolis-St. Paul families in this 
survey consumed nearly a third more 
citrus fruits and a half more canned 
fruits and vegetables than the Birming- 
ham households. They used more than 
three times as much frozen fruit and 
vegetables and twice as many potatoes. 
On the other hand, they used just a tenth 
as many sweet potatoes and slightly less 
fresh vegetables during the winter weeks 
studied. Twin City families chose more 
carrots, cauliflower, celery and lettuce 
while Birmingham families used more 
snap beans, spinach, collards and other 
greens. 


Shifts in food habits in Minneapolis- 
St. Paul are indicated by comparing this 
study with one of wage earners and 
clerical workers in 1936. Twin City fami- 
lies this past winter were consuming 
more milk, fresh vegetables, frozen and 
canned fruits and vegetables, and slight- 
ly more meat, poultry and fish than 12 
years ago. But they were using less of 
fats and oils, bread and other bakery 
products, flour and other cereals, and 
sugar and sweets. 


USDA TO BUY EVAPORATED 
MILK FOR EXPORT UNDER ECA 


The U. S. Department of Agriculture 
has announced that it will purchase on 
an offer and acceptance basis approxi- 
mately 55,000 cases of export packed 
evaporated milk for delivery as soon as 
possible but not later than March 31, 
1949. 


First offers will be received not later 
than February 23, for acceptance not 
later than February 25. All offers must 
be submitted subject to Announcement 
DA-63 (issued by the Dairy Branch No- 
vember 24, 1948). Offers will continue 
to be received not later than Wednesday 
of each week until the purchase program 
is completed, Department officials said. 


Quantities so bought will be shipped to 
Trieste under European Recovery Pro- 
gram. All cases offered to the Depart- 


ment must bear the European Recovery © 


Emblem. 
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Stecher-Traung’s kitchen exhibit created quite a hit at the 
recent convention in Atlantic City. Jean McDougall Page, well- 


known home economics consultant, was in daily attendance with 
recipe-label facts, as well as refreshments, for visiting canners. 


Stecher-Traung Adds Recipe Service 


Jean McDougall Page, noted Domestic Science Consultant, Com- 
missioned to Prepare Kitchen Tested Recipes for Customers’ Labels 


Increasing use of recipe panels on can 
labels is reported by Stecher-Traung 
Lithograph Corporation of Rochester, 
New York and San Francisco. Accord- 
ing to a company official, preference for 
this type of label is steadily growing 
among canners as well as wholesale gro- 
cers, chains, brokers and other large 
merchandisers of canned foods. 


A special and unique service is offered 
by Stecher-Traung in this connection. 
The company some time ago commission- 
ed Jean MeDougall Page, noted domestic 
Science consultant, to prepare “kitchen- 


tes'od” recipes, each one being graduated 
to epply strictly to the size of the can on 
whch it appears. Mrs. Page’s recipes 
cal ‘or simple ingredients found in the 
ave’\ge home, thus making the house- 
Wiis mealtime tasks easy and conveni- 
en’, ind eliminating costly extra pur- 


cha of other materials. 


».cher-Traung instituted this special 
Servic for the benefit of all its canner 
anc ‘ood preserver customers. Label 
buy now have the opportunity to dress 
their products not only with natural, full 
color illustrations of the foods as they 
appear when served, but with all the in- 
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formative recipe data which makes such 
appetizing servings possible. 


Mrs. Page acted as gracious host at 
Stecher-Traung’s outstanding exhibit at 
the Canning Machinery and Supplies 
Show recently held in Atlantic City. The 
booth itself was a complete, ultra-mod- 
ern, and full operative American Central 
Kitchen, styled in steel, with a maid in 
constant attendance. Mrs. Page pre- 
pared a specimen meal each day of the 
convention, to indicate the varied delect- 
able ways in which canned foods may be 
served. 


Canners and other visitors at the ex- 
hibit are still talking about the novel 
idea, and they are spreading the fame of 
Mrs. Page’s “Tomato Cream Nectar” and 
“Orange Nog’, which were two of the 
many refreshing beverages she prepared. 
A check indicates that over 2,500 people 
enjoyed Stecher-Traung’s hospitality at 
od of the show. Jean McDougall Page 
od of the show. Jeam McDougall Page 
was able to give valuable information ta 
canners interested in the growing trend 
toward sound and sensible recipes for 
food labels, 
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STAINLESS STEEL TO MEET 
TODAY’S QUALITY STANDARDS 


A packer of tomato products examin- 
ing a huge stainless steel unit in the 
Langsenkamp display at Atlantic City 
asked Mr. F. H. Langsenkamp, the con- 
cern’s head, a very straightforward 
question. He said, “That is a mighty 
fine looking piece of equipment, but 
aren’t stainless steel cooking units some- 
what of a luxury for many canners?” 


“Most certainly not,” was Mr. Lang- 
senkamp’s reply. “There. isn’t even the 
smallest amount of luxury in that unit 
unless you count outstanding appearance 
luxury. That, however, is inseparable 
from the unit’s design and construction, 
and adds nothing to its cost. It is some- 
thing like the style and appearance of 
those shoes you are wearing which un- 
doubtedly you buy for their comfort and 
serviceability. That stainless steel unit in- 
herently has mcre years of service, and 
during its service life will reduce clean- 
ing time during use and thereby increase 
production volume. Those are cost-re- 
ducing items. 

“There is practically no erecting cost 
connected with installing these units be- 
cause they are complete for connecting 
into lines. At the beginning of a new 
season there is no readying operation 
necessary. On a basis of élimination of 
erection costs, operational advantages 
and longer service life, I am confident 
that one of those units will cost less, not 
more. But, of greater importance, these 


(Continued on page 22) 


2 

; 
} 
& 
| 
j 
r 
t 
t 
t 
)- 4 
3 
n Age 

- 
- 

9 
5 


CORN STANDARDS HEARING 


The Federal Security Administrator 
has called a public hearing to be held on 
the morning of March 15 beginning at 
10 o’clock in Room 5140, Federal Secur- 
ity Building, Independence Avenue and 
4th Street, Southwest, Washington, D. C. 
to receive evidence on proposals to amend 
the definitions and standard of identity, 
quality and fill of container for canned 
corn and canned field corn. 


PFIZER PROMOTIONS 


Fred J. Stock, recently appointed Vice- 
President in charge of sales of Charles 
Pfizer & Company, Inc., has announced 
expansion in the company’s sales depart- 
ment’s internal organization, and the for- 
mation of several new departments. New 
staff service department managers are 
E. J. Goett, who will head the Sales De- 
velopment Department; M. N. Denoyelles 
in charge of the Sales Service Depart- 
ment. Other staff departments under 
Mr. Stock are Export with D. A. Hilton 
as Manager, and Advertising headed by 
E. W. Whitney. R. H. Briggs has been 
appointed Manager of the newly formed 
Industrial Sales Division; C. P. Walker 
will head the Medicinal Chemicals and 
the Antibiotics Sales Division, and a 
third division will handle the sales of 
the Food and Beverage industries. 

Several changes in field sales man- 
agement have also been made with R. G. 
von Bernuth, formerly Western Sales 
Manager, as Manager of the Eastern 
Sales Region. He will be succeeded in 
the Western Sales Region by P. Weber. 
N. A. Grimm, Director of the company, 
continues as Manager of the Mid-West- 
ern Sales Region with offices in Chicago. 


HANOVER APPOINTMENT 


Ted Thomas has joined the Hanover 
(Pa.) Canning Company and will serve 
as assistant to George T. Lawrence, 
Sales Manager. 


BROCKWAY HEADS 
RAPIDS-STANDARD SALES 


George R. Brockway has been elected 
Vice-President in Charge of Sales of the 
Rapids-Standard Company, Grand Ra- 
pids, Michigan, manufacturers of ma- 
terials handling equipment. The ap- 
pointment culminates six years of 
association with the firm, during which 
time he was successfully a salesman in 
Indiana in 1943, Central Regional Sales 
Manager in 1944, Assistant Sales Man- 
ager in 1945, and General Sales Manager 
in 1948. Announcement was also made 
of the election of Wendell A. Smith, 
Credit Manager, to Assistant Secretary- 
Treasurer. 
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NEWS AND PERSONALS 


SCOTT VINER OFFICERS 


At a company meeting held in Atlan- 
tic City during convention week, the fol- 
lowing officers were elected by the Scott 
Viner Company: W. E. Nicholoy, Presi- 
dent; Frank Copeland, Vice-President; 
George Knorr, Treasurer; and R. P. 
Knell, Secretary. Joe Urschel of Urschel 
Laboratories, Valparaiso, Indiana, was 
elected a Director to succeed his late 
father, William E. Urschel. 


GAIR APPOINTS LYNN 


J.D. Malcolmson, Director of Products 
Development for Robert Gair Company, 
Inc., New York, has announced the ap- 
pointment of Alan G. Lynn to his de- 
partment. Mr. Lynn will conduct pack- 
aging surveys in customer’s plants and 
will act as Mr. Malcolmson’s assistant. 
He has had 20 years experience in the 
packaging field on fibre boxes, folding 
cartons and other paper products. 

The company has just acquired the 
business and properties of M. S. Dowd 
Carton Company, manufacturers of fold- 
ing cartons of Groton, Connecticut. The 
Dowd business will be operated in con- 
junction with the firm’s folding carton 
department at Montville, Connecticut. 
The company now has more than -25 
plants in the United States and Canada. 


LIBBY APPOINTMENT 


Edwin A. Olson, for the past 23 years 
with the Soo Line Railroad, most recent- 
ly as Assistant Freight Traffic Manager, 
has been named General Traffic Manager 
of Libby, McNeill & Libby, filling the 
vacancy left by W. A. Bankert, who has 
retired under the company’s pension 
plan. 


OPPOSE LABOR ACT CHANGE 


National Association of Frozen Food 
Packers has filed a protest with the 
House Committee on Education and 
Labor against proposed changes in the 
labor law which would remove proces- 
sor’s exemption from the overtime pro- 
vision of the act. 


ADD PITTED GREEN-RIPE OLIVES 


G. Oberti & Sons, olive canners of 
Madera, Calif., have added pitted green- 
ripe olives to its lines. An increased por- 
tion of the olive pack is now appearing 
in pitted form and the green-ripe style is 
also assuming added importance. 


CANNER NAMES BROKER 


Clement Pappas & Co., Cedarville, 
N. J. canners, have appointed Harry W. 
Freedman & Co., Newark, N. J., sales 
representatives in the Newark area. 


THE CANNING TRADE 


PAPERLYNEN CAPS 


The Paperlynen Company, Columbus, 
Ohio, manufacturers of patented adjust. 
able paperlynen service caps, is launch. 
ing an extensive advertising campaign 
using 18 publications in the food trade, 
including canning, baking, and dairy in. 
dustries, ice cream manufacturing, re. 
tail grocery, meat retailers, operators of 
restaurants, cafeterias, diners and the 
institutional field. The campaign wil! 
prominently feature a free offer of an 
adjustable cap bearing the imprint of 
the name or trade mark of the customer, 
Due to the fact that the company did no 
advance prices at any time during th 
war, nor since, the firm was faced mor 
with a production problem rather than 
a selling problem and have just recently — 
greatly increased production facilitie 
and are now in position to serve a great 
many additional customers, which wil — 
account for the extensive advertising 
program. 


STANGE APPOINTS KIMBALL 


William J. Stange Company, manufac. 
turers of C.O.S. Seasonings and Certi — 
fied Food Colors, has announced the ap ~ 
pointment of William Kimball as Sale — 
Representative to serve the Wisconsi: — 


and Minnesota territory. Ed Maru ~ 
General Sales Manager, made the ar 
nouncement. 


HEINZ BUYER APPOINTED 


Norman E. Daniels, Assistant to th ~ 
Director of Purchases of H. J. Hein 
Company since 1946, has been promote: ” 
to General Manager of Purchases, su ~ 
ceeding J. G. Bennett, who recently r¢ 
tired following 44 years of service wit! q 
the company. 


SALMON CUTTING 


The Annual Canned Salmon Cuttin 
and Production Conference, spansore 
by the Northwest Branch of the Nation 
al Canners Association, will be held « 
the Olympic Hotel, Seattle, March I> 
and 16. 4 


ECA AUTHORIZATION FOR 
CANNED FISH 


An authorization of $670,000 for th” 
purchase by Greece of canned fish fro! 
the United States and Possessions ft) 
shipment during the First Quarter, 197 
Was announced on January 14 hy th 
Economic Cooperation Administ 
The fish can be of any type other th] 
salmon and tuna. Purchases are to 
made through regular commercial cha!” 
nels. 
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PATENTS PENDING 


«The great buy word for your label! 


FOR PACKING FANCIEST WHOLE-KERNEL 
a AND CREMOGENIZED CORNS 


CORN CANNING EQUIPMENT 


Thane. Nios Each year more canners 


and freezers of peas and 


lima beans use Hamachek 


Viners and equipment to: 


ARTISTIC IMPROVE QUALITY 


LABE LS INCREASE PROFITS 


MEET COMPETITIVE 
CONDITIONS 


Green Pea Hulling Specialists 
Established 1880 incorporated 1924 
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NEWS -- PERSONALS 


FREEZERS PLAN BIG MEETING 


Every segment of the frozen foods in- 
dustry is expected to take part in the 
third national convention and exposition 
to be held March 6 to 10 at the Stevens 
Hotel in Chicago. 

The executive committee is making 
plans for the largest and most represen- 
tative attendance ever recorded for a 
frozen foods trade conclave in the his- 
tory of the industry. 

The committee is composed of presi- 
dents of all the associations jointly spon- 
soring the all-industry convention and 
show. 

Fred J. Becker, head of the National 
Association of Frozen Food Packers, is 
general chairman. His associates are 
William M. Walsh, president, National 
Wholesale Food Distributors, Inc.; Ed- 
gar M. Burns, president, National Asso- 
ciation of Refrigerated Warehouses; T. 
N. St. Hill, president, National Preserv- 
ers Association; Watson Rogers, presi- 
dent, National Food Brokers Associa- 
tion; W. L. Pavlovski, president, Quick 
Frozen Food Association of Chicago, who 
is secretary of the committee, and Fred 
M. Deutsch, sales promotion manager, 
Marathon Corporation, representing the 
exhibitors. 

“Tt will be a truly all-industry conven- 
tion and show designed to promote the 
frozen food interests of the nation,” said 
Chairman Becker. “More than 60 per 
cent of the exhibit space was disposed of 
within a week after the contracts were 
available. Since that time Clapp & 
Poliak, in charge of the exposition, re- 
port a gratifying demand with indica- 
tions that space will be at a premium 
long before the doors are opened.” 


The exposition this year will include 
frozen food exhibits by the packers of 
frozen fruits, juices, vegetables, sea- 
foods, meats, poultry, pre-cooked foods, 
bakery products and specialties in addi- 
tion to the leading suppliers to the in- 
dustry. 


PITTSBURGH PLATE GETS 
INSECTICIDE, FUNGICIDE 
FACILITIES 


The plant and manufacturing facili- 
ties of the Micronizer Company, Moores- 
town, New Jersey, producers of a limited 
line of “Micronized” fungicides and in- 
secticides, such as Micronized Sulphur 
and Micronized D.D.T. dusts, have been 
purchased by the Pittsburgh Plate Glass 
Company, it is announced by C. M. Me- 
lander, Sales Manager of Pittsburgh’s 
Corona Chemical Division. 

Pittsburgh Plate Glass will operate the 
facilities as the Micronized Products De- 
partment of the Corona Chemical Divi- 
sion. The purchase was made to improve 
service for customers of the Corona 
Chemical Division and to provide for the 
expansion of the line of Corona insecti- 
cides and fungicides available in the 
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eastern section of the United States. 

Equipment will be installed at Moores- 
town for the manufacture of a full line 
of insecticide and fungicide dusts. The 
Corona Chemical Division will be equip- 
ped for and plans to serve growers in the 
New York, New England, New Jersey, 
Pennsylvania, Virginia and Eastern 
Shore areas. 

The Micronizer Company will continue 
in business as a licensing organization 
under their patents on the Micronizing 
process and equipment. The trade mark 
“Micronized” as applied to insecticides 
and fungicides has been assigned to 
Pittsburgh Plate Glass Company. 

Mr. A. C. Hobbie formerly of the 
Micronizer Company will become Fac- 
tory Manager of the Moorestown plant. 
Sales will be handled by Mr. C. M. Me- 
lander, Sales Manager of the Corona 
Chemical Division, Pittsburgh Plate 
Glass Company. 


NEW FMC-PEERLESS PUMP 


Characterized by a wide capacity 
range of up to 60,000 gpm against heads 
up to 300 feet, an augmented line of 
horizontal centrifugal pumps, for gen- 
eral purpose pumping of water and akla- 
line fluids at temperatures up to 300° F, 


Peerless double suction, single stage, 
Type A horizontal centrifugal general 
purpose pump, viewed from the dis- 
charge side. 


is announced by Peerless Pump Division, 
Food Machinery and Chemical Corpora- 
tion. This line of pumps, designated as 
Peerless Type A, is of single stage, 
double suction, split case design and is 
available in sizes from 14” through 48”. 
All types of drives may be employed in- 
cluding direct-connected electric motor, 
diesel, natural gas and gasoline engines, 
belted drives, steam turbine and com- 
binations of the above. 

Type A pumps are regularly furnished 
in cast iron, but may be obtained in steel, 
bronze or other alloys. 

The Type A line is comprehensively 
described and illustrated in a new Bul- 
letin, No. B-1300, which is complete with 
schematic sectional drawings, applica- 
tion photographs and sectional and di- 
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mensional drawings and tabulated ma- 
terial on all sizes in the line. Copies may 
be obtained by writing the manufacturer, 
Peerless Pump Division, Food Machinery 
and Chemical Corporation, at Los An- 
geles 31, California or Indianapolis 8, 
Indiana. 


WEST COAST NOTES 


SANITATION INSPECTION 
BOARD 


The California State Department of 
Public Health has announced the per- 
sonnel of the State Cannery Inspection 
Board for 1949 as being: Charles Mel, 
R. E. Sanborn, S. J. Tupper, Gilbert Van 
Camp, K. F. Meyer, M.D., and Wilton 
L. Halverson, M.D. The latter two are 
statutory members. 


BALDWIN RETIRES 


H. Z. Baldwin, secretary of the Cali- 
fornia Packing Corporation, San Fran- 
cisco, Calif., has retired after 44 years of 
service with this concern. Directors 
have chosen N. A. Hollister as secretary 
and assistant treasurer to fill the vacan- 
cy. A. L. Groce, A. J. Wallsten and H. 
W. Stewart were elected assistant secre- 
taries. 


MRS. ISABEL LUCKS 


Mrs. Isabel Lucks, wife of Roy G. 
Lucks, recently made a director of the 
California Packing Corporation, San 
Francisco, Calif., died February 11, 
while in her automobile. Stricken with 
a heart attack she managed to pull her 
car to the curb and asked a by-stander to 
drive her to a hospital, passing away 
enroute. She was 52 years old. 


AGRICULTURAL-BUSINESS 
CONFERENCE 


The second annual Agricultural-Busi- 
ness Conference, sponsored by the Agri- 
cultural Committee of the San Francisco 
Chamber of Commerce in the interests 
of improving rural-urban relations, was 
held at San Francisco, Calif., February 


10, with attendance of about 80 repre- | 


sentative farmers, growers, ranchers, 
bankers, canners and manufacturers. 
Some farmers and businessmen agreed 
that price supports and subsidy pro- 
grams were not in the best interests of 
the free enterprise system. However, 
Gordon Lyons, executive manager, Cali- 
fornia Beet Sugar Growers’ Association, 
declared subsidies were necessary to the 
domestic sugar industry which is in com- 
petition with cheap labor produced for- 
eign sugar. Harvey P. Griffin, a Sonoma 
County grower, said food processors, dis- 
tributors and retailers were responsible 
for high food prices. His assertion was 
challenged by Adrian Falk, head of the 
S. & W. Co., processors and distributors. 
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NEWS — PERSONALS 


DISTRIBUTORS NEWS 


CALKINS GETS NEW LINE 


Modern Food Sales Company, Inc. has 
appointed Calkins & Company, Chicago 
food brokers, to handle their line of 
X-Pert Cake Mixes and X-Pert Instant 
Cake Frostings in the Chicago Metro- 
politan Market. 


MEINRATH APPOINTMENT 


Harold A. Swanson, with many years 
of experience in the food industry as 
wholesale grocer, food broker and fac- 
tory representative, has been appointed 
Manager of the Omaha, Nebraska office 
of Meinrath Brokerage Company, suc- 
ceeding John Brayman who resigned as 
of February 15. 


SARCONI JOINS BROOKS 


John Sarconi, formerly District Sales 
Representative for General Foods, and 
Sales Manager for Venus Packing Com- 
pany, has joined Harold C. Brooks, Inc., 
Los Angeles manufacturers representa- 
tive. 


APPOINTS BROKER 


Wenatchee Foods, Inc., canners of 
Wenatchee, Wash., have appointed Weisl 
& Sills, New York City, as their sales 
representatives in the metropolitan New 
York territory. 


NAMES SALES AGENT 


F. A. Gosse Co., Seattle salmon fac- 
tors, have appointed John G. Paton Co., 
New York, as their sales representatives 
in the metropolitan New York market. 


DISTRIBUTORS MEET 


The New York Association of Food 
Distributors, Inc., held its annual meet- 
ing and dinner at the Wool Club in that 
city last week. The affair was under the 
d-veetion of a committee made up of Isa- 
dore.Glanzer, John Houck and Edwin T. 


Qy 


ithson. 


ADMITTED TO PARTNERSHIP 


_ «. J. Dannemiller, of R. J. Dannemil- 
icy & Co., Washington food brokers, an- 
nounced that his son, R. E. Dannemiller, 
has been admitted to partnership in the 
coinpany. 


RETIRES 


seph P. Michael, president of the 
J. P. Michael Co., Indianapolis whole- 
Sale vrocers, has sold his interest in the 
company to William P. Meyers, and has 
retired, after 42 years in the wholesale 
gtocery field. 
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JOINS SALES STAFF 


F. C. Mann, well known in canned fish 
circles, has joined the sales staff of Wil- 
liam A. Mann & Sons, Boston food brok- 
ers specializing in the sale of canned 
salmon. 


GET CITRUS ACCOUNT 
Safier-Phillips Associates have been 
appointed New Jersey brokers for Sas- 
son-King, Inc., Florida citrus canners. 


WINEBRENNER APPOINTS 
BROKER 


The D. E. Winebrenner Company, 
packers of DEWCO DUTCH TREAT 
peas, corn, etc., have announced the ap- 
pointment of Munn and Blackburn, Al- 
toona, Pennsylvania, as their exclusive 
brokerage representation in the central 
Pennsylvania markets of Johnstown, Al- 
toona, Tyrone, Lewistown, Indiana and 
Philipsburg. 


by 


ROBINS 
GOOSENECK 
CONVEYER 
Any size bucket, 
any type pulley, 
any length, 
sturdily built. 


OR 
RUSH FINISHER 
All size 


1949 


EQUIPMENT 
Vegetables 


INCREASES YIELD — CUTS COST 


SEND FOR 
CATALOG 


PROCESSING 


SPINACH 
BLANCHER 
AND FEEDER 


ROBINS 
ALL STEEL 
RETORT 
All welded 
construction. 


HAYNIE 
HOT WATER 
TOMATO 
SCALDER 
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WEEKLY REVIEW 


Freeze Damage Heavy — Shipments And 

Sales Delayed By Snow And Inventory Pol- 

icy—Quality of Raw Produce Poor—Beans 

And Tomatoes Continue Strong—Peas Rou- 

tine—Shading Lower Grades Corn—Atlantic 
Tuna. 


THE WEATHER — The weather is 
playing an important role in the canned 
foods market today. More accurate esti- 
mates of the freeze damage to citrus and 
winter vegetables is now available. In 
California reliable estimates place the 
damage to citrus at about 25 million dol- 
lars and at about the same figure for 
winter vegetables. The U. S. Depart- 
ment of Agriculture has reduced its esti- 
mate of the California orange crop by 
10,600,000 boxes and Texas-Arizona 
grapefruit by 6,100,000 boxes. It is esti- 
mated by a reliable packer that both the 
fresh grapefruit and cannery deal will 
be over in Texas by the 25th of this 
month. A Texas vegetable canner from 
the lower Valley advises that practically 
all of the vegetables in the section have 
been wiped out. About forty tons of 
beets, harvested by this firm after the 
freeze, had to be thrown away because 
of decomposition in the crown. 


The heavy storms and snow blocks 
too have slowed down deliveries both 
ways and in many cases distributors, 
playing too close to the line, faced the 
prospect of empty shelves. That’s cut- 
ting the cloth pretty short and besides 
antagonizing the consumer, precludes the 
possibility of profit all along the line. 
Canners might profitably spend time and 
effort emphasizing this point and re- 
minding customers that the heavy canned 
foods consumption period is at hand. 
Furthermore, if canners will make a per- 
sonal check of the scarcity and excep- 
tionally poor quality of the so-called 
fresh produce available in retail stores, 
they would see in a moment how they 
could, and no doubt will profit by the 
misfortune of those in the freeze area. 


THE MARKET—The market con- 
tinues in much the same pattern with 
distributors showing no inclination to 
change their buying habits. With Lent 
just around the corner, buyers stead- 
fastly refuse to build up an inventory 
of fish to meet the usual heavy demand. 


GREEN BEANS—Green beans are one 
of the strongest items on the list. Better 
grades are getting exceedingly difficult 
to find and prices are stiffening all down 
the line. Extra standard cut in the Tri- 
States are quoted at $1.50 for 2’s and 
$7.50 for 10’s with standards at $1.35 
and $10.00 respectively. Fancy French 
sliced range all the way from $1.60 to 
$1.75, up a nickel to 15c, while 10’s vary 
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between $8.00 and $8.75. 
ards are offered at $1.45. 


TOMATOES — The tomato market 
firmed noticeably in the Tri-State area 
during the week. Few canners are will- 
ing to accept less than $1.40 for standard 
2’s and extra standards going as high 
as $1.70. Quotations on 214’s average 
about $2.00 and $2.40 respectively, and 
10’s $7.50 and $7.75. 


Extra stand- 


PEAS—Pea business is routine with 
prices remaining about the same with 
some evidence of shading except on 10’s, 
which are getting hard to find. 


CORN—The general downward revi- 
sion on the two lower grades in the Mid- 
west seems to have had little effect on 
Eastern markets favored by the short 
freight haul. Extra standard whole 
kernel golden can be bought in the Mid- 
west at $1.30-$1.35 while the going mar- 
ket in the East is $1.40-$1.45. Similarly 
cream style commands a 10¢ premium 
in the East at $1.35-$1.45. Standard is 
quoted at $1.25 in the Tri-States while 
it may be bought as low as $1.05 in the 
Midwest. 


ATLANTIC TUNA—Offerings of At- 
lantic caught tuna this week attracted 
the attention of the trade. A Maryland 
cannery offered light meat halves in 
salad oil at $14.50 and flakes at $12.50. 
Another offering of light meat, solid 
pack was reported at $16.50, with grated 
at $11.50. 


NEW YORK MARKET 


Hand To Mouth Buying Continues—Toma- 

toes And Beans Steady — Buyers Seeking 

Concessions In Peas And Corn—Interest In 

Mixed Vegetables—Price Cut Slows Interest 

In Fruits — Further Grower Advances In 

Citrus—Tuna Price Cut—Some Reductions 
In Salmon. 


By “New York Stater” 


New York, February 18, 1949 


THE SITUATION — Further reduc- 
tions in canned fruits by a prominent 
West Coast packer, renewed weakness in 
tunafish, and some softening in salmon 
featured developments in the canned 
foods market here during the week. The 
pattern of trade buying, however, showed 
little change and distributors continued 
to hold their stocks on a turnover basis, 
regardless of possible shortages in some 
lines. 


THE OUTLOOK—While considerable 
progress has been made in cutting into 
inventories, management emphasis con- 
tinues in that direction. The outlook, 
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therefore, favors a continuation of 
hand-to-mouth buying in most canned 
foods, even where such limited replace- 
ment involves higher freight rates than 
would be possible in the case of larger 
individual purchases. According to data 
compiled by the Commerce Department’s 
Bureau of Census, wholesale grocers’ in- 
ventories in this region as of December 
31 were 9 per cent lower than was the 
case at the start of 1948, and showed a 7 
per cent drop for the closing month of 
the past year. 


TOMATOES—tThere was no change in 
the tomato situation reported from the 
Tri-States during the week. While cur- 
rent demand has not been sensational, 
there is a fair amount of replacement 
buying going on right along and this is 
having its effect on canners’ stocks. 
Prices continue to show a steady under- 
tone and many canners expect a com- 
plete cleanup of carryover holdings be- 
fore the 1949 crop starts going into the 
cans. 


BEANS—Distributor stocks of green 
beans are not large, and day-to-day re- 
placement demand continues of satisfac- 
tory proportions. Canners are showing 
steady price views on both standards and 
fancy, and the market is fairly well sold 
up on both grades. 


PEAS — The market is far from 
strong, and buyers continue to seek con- 
cessions when forced into the market for 
replacements. Currently, most buyers 
are holding pea stocks down to a min- 
imum. 


CORN—This item is likewise showing 
a little softness, and here too, buying is 
very much on the conservative side. 
Southern canners are quoting standard 
cream style firm at $1.25, however, on 2s 
evergreen, with 2s golden held at $1.05 
to $1.10. On fancy, whole grain golden 
is listing at $1.65-$1.75, with golden 
cream at $1.55-$1.60. 


OTHER VEGETABLES—Some inter- 
est is being shown in mixed vegetables 
for shipment from southern canneries. 
Packers are listing fancy 303s at $1.10, 
with 2s at $1.25 and 10s at $5.50, all 
f.o.b. canneries. Diced carrots are also 
coming in for a little attention, with the 
8-oz. held at 70 cents and 2s at $1.00, 
f.o.b. southern plants. 


CANNED FRUITS—Big news in the 
canned fruit market was another price 
cut announced by Hunt from the coast, 
taking in cherries, fruit cocktail, fruits- 
for-salad, pears, and plums. Other major 
ecanners have not as yet met these re- 
ductions, as was the case when this same 
seller reduced list prices on other items 
earlier in the year. Effect of the Hunt 
decline, however, has been to slow trade 
interest in West Coast fruits, insofar as 
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new buying is concerned, until the situa- 
tion, pricewise, may be more carefully 
evaluated. Hunt currently is going di- 
rect to the retail trade in the New York 
City market, quoting a set differential 


> over its price to wholesalers on such 


sales. 


CITRUS—Further advances in fruit 
prices have taken most Florida canners 
out of the market this week, insofar as 
firm offerings are concerned. Some 
packers, however, continue to quote, with 
fancy orange juice 2s at $1.02% for un- 
sweetened, with 46-ounce at $2.30. On 
grapefruit juice, unsweetened 2s list at 
85 cents with 46-ounce at $1.90, while on 
blended juice unsweetened 2s are held 
at 92% cents, with 46-ounce at $2.10. 
Fancy grapefruit sections are now held 
at $1.50, with choice at $1.40 and broken 
at $1.25, all f.o.b. canneries and all at the 
high level for the current season. Citrus 
salad, faney, is offered at $1.90 for 2s, 
with 46-ounce at $4.75, f.o.b. canneries. 


TUNA—Northwest tuna canners cut 
their prices on albacore during the week, 
with halves quoting at $21.75 per case, 
a drop of $1.75, f.o.b. canneries. In 
some instances, the market was cut all 
the way down to $21.25 as selling compe- 
tition sharpened. 


SALMON—Lack of demand for chums 
has brought about some weakness in the 
price position, and offerings of 1s at $18 
per case, f.o.b. coast are by no means 
infrequent. Indications that buyer re- 
sistance to high salmon prices was be- 
ginning to bear fruit was also seen in 
the action of one major seller in reduc- 
ing prices for Columbia River chinooks, 
bringing the market down to $16 per 
case for halves and $26 per case for 1s, 
both f.o.b. coast. 


SARDINES—While the trade looks 
for an increase in sardine consumption 
during the Lenten season, there was 
little new business in the market this 
week, and easiness continued on both 
Maine and California packs. 


N. Y TRADE VETERAN DIES 


Fred J. Nixon, vice president of Seg- 
german-Nixon Corporation, New York 
food brokers, died last week in Atlan- 
tic City, following an illness of several 
weeks. He had been prominent in can- 
ned food marketing operations in the 
New York market for many years. 


IN BROKERAGE FIELD 


Henry L. Taylor, for many years with 
The Kroger Company, has joined Carver 
& Griffith, Inc., Memphis food brokers. 


CHICAGO MARKET 


New Business Off Slightly From January— 
Shipments Heavier — Fancy Corn Moving 
Well, Lower Grades Display Weakness— 
Little Activity On Peas—Green Beans Scarce 
—Shipments Getting Thru From 
The Ozarks. 


By “Midwest” 
Chicago, IIl., Feb. 17, 1949 


THE MARKET—Business is continu- 
ing normally here in town, with very 
little excitement on anything, but with 
small replacement orders continuing to 
be placed in orderly fashion. It is be- 
lieved that the total of new business dur- 
ing February so far is not holding up 
as high as the January volume, but in 
the matter of arrival of shipments and 
invoice value, February business is prob- 
ably somewhat heavier than January up 
to this point. Reports from the trade 
indicate that business at the wholesale 
and retail levels is holding up quite well 
and prospects continue to look quite 
satisfactory for continuing business all 
through until new pack. Some definite 
shortages have shown up with quite a 
number of buyers here now looking hard 


MANUFACTURERS OF 


TOMATO BASKETS 


'| Our machine made ¥% Tomato Field Baskets 
with Keg or Veneer top hoop and Galvanized 
Metal or Wood Veneer bottom hoop are the 
best quality we have made in our 54 years of 
basket making. 


SERVICE 


These caps are adjustable to any head “. 
size, eliminating annoyance of shrink- 

age and assortment of sizes. Cost less than average 
expense of laundering ill-fitting cloth caps. Light 
and comfortable to wear. Send coupon now. Just mail 
the coupon below and we will send you, absolutely 
FREE, a patented adjustable Paperlynen Service Cap, 
with your company name and/or trade mark on it. 


Plastex Treatment 


We are equipped to supply 
your baskets treated with 


PLASTEX HAMPER 
SOLUTION to help control 
flat sour bacteria in toma- 
toes and to lengthen the 
useful life of hampers. 


Write for Full Information 


PAPERLYNEN COMPANY 

555 West Goodale St., Dept. D-2 

Columbus, Ohio 

Please send us, absolutely FREE, a pureed adjustable Paperlynen Cap, 
with our Company name as given be! (If you wish your trade mark on 
cap, too, attach sheet showing it.) 


5/8 Tomato Field Basket 


‘anters Manufacturing Company, Inc. Keb ae 


Portsmouth Virginia 
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MARKET NEWS. 


for good quality asparagus and appar- 
ently unable to find any supplies at all, 
and other items such as fancy whole 
green beans also showing up as almost 
impossible to secure. 


CORN: The corn market is still show- 
ing some weakness, although this weak- 
ness is confined primarily to the stand- 
ard and extra standard grades. There is 
apparently a good deal of pressure to sell 


being put behind a number of lots of’ 


corn, graded standard or extra stand- 
ard, on which the quality is extremely 
questionable and this situation has 
slowed down business on these grades to 
almost a standstill. Strictly fancy corn 
is still moving well, although most of the 
shipments are against commitments 
placed earlier, and it is understood that 
there is not a large supply of strictly 
fancy corn available for new business. 
Price levels continue at about $1.70 on 
fancy whole kernel and about $1.60 on 
fancy cream style. Extra standard No. 2 
corn, both cream style and whole kernel 
is currently being offered at prices run- 
ning around $1.25 to $1.30 factory, with 
very few takers and there are rumors of 
offers being accepted on standard corn at 
prices all the way down to around $1.00, 
although this is not definitely confirmed 
but is merely rumor. It is to be noted 
however that No. 2 corn is being adver- 
tised in the newspaper ads at 3 for 29c 
which would seem to support some of the 
stories of confirmations on offers which 
are going around. 

PEAS—There isn’t a great deal of ac- 
tivity on peas at the moment, and the 
quoted prices are retaining pretty much 
the same level they have held’for some 
little time now, although again there are 
reports of concessions made on firm busi- 
ness offered and confirmed. Extra stand- 
ard 3 Alaskas are quoted generally at 
about $1.35, with the same price apply- 
ing to fancy 5 sweets, while No. 2 stand- 
ard 4s are going at about $1.00 to $1.05 
factory, and No. 2 standard 3s at about 
$1.05 to $1.10. One item of peas on which 
there is a very good clean-up right now 
is No. 10s. It is hard to say what a mar- 
ket quotation is on the various grades of 
No. 10s because there are so few lots 
available and their size is generally 
small, so that each sale is a matter of 
individual negotiation on price. 8 oz. 
is also pretty well cleaned up, although 
there are some small lots of this size 
also, with some extra standard 3s re- 
portedly available at around 90c factory, 
and some standard 4s at about 10c less 


GREEN BEANS—This item is quite 
well cleaned up, and there is quite a 
little inquiry on the part of the trade 
here, especially for standard cuts. Of 
course the trade in Chicago is accus- 
tomed to secure their supply of stand- 
ard cut green beans at this time of the 
year out of southern packs which, due 
to the weather down there, are appar- 
ently a complete washout, and conse- 
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quently the supplies remaining in stand- 
ard cuts from the packs in the midwest 
here are quite small. There is also a good 
inquiry for fancy whole green beans, but 
apparently there are very few, if any, 
lots of these available, and it is under- 
stood that most buyers are having very 
little success in finding suitable mer- 
chandise. Beets are also quite well 
cleaned up in this territory, and appar- 
ently from New York State as well, and 
the situation on them is quiet. 


OZARK AREA PRODUCTS — Sales 
of spinach are continuing good in town 
here, and some substantial shipments are 
rolling in now, with the volume made 
heavier by the fact that all shipments 
were held up for some time in the south 
due to the very bad weather, and conse- 
quently a backlog of orders was built 
up which is now being cleaned up as fast 
as possible. Spinach is still holding quite 
firm at 85c for 1s, $1.25 for 2s, $1.60 for 
2%s and $6.00 for 10s. Mustard and 
Turnip greens have advanced slightly to 
a level of about 90c for 2s and $4.00 for 
10s, and the sale on greens appears to 
be normal. 


CALIFORNIA MARKET 


Inventory Policy Catches Up To Some — 
January Freeze Losses High—Citrus Hard 
Hit — Steady Movement Of Fruits — Cold 
Weather Helps Sale Canned Tomatoes — 
Orderly Marketing Of Olives— 
Barreled Cherries. 


By “Berkeley” 


Berkeley, Calif., Feb. 17, 1949 


THE SITUATION—Canners in this 
sector are renewing their efforts to get 
shipping instructions from distributors 
who placed rather large orders last fall 
for fruits and vegetables, but who have 
been following the policy of making 
withdrawals strictly in step with sales 
made by them. Consumption has been 
on the upgrade of late and forwarding 
instructions have been more numerous 
and somewhat more generous as to quan- 
tities, but California canners would like 
to clear their warehouses of goods sold 
months ago. In some instances, distribu- 
tors have lost business by not having as- 
sortments complete, judging from in- 
quiries about goods ordered out but not 
received. The answer, of course, is the 
slowing down, and stoppage at times of 
traffic through snowbound States. When 
passenger trains are sometimes a week 
late in getting through, it is easy to real- 
ize what is happening to freight trains. 


FREEZE LOSSES—Various crop re- 
porting services are putting out pre- 
liminary estimates of the damage to field 
and orchard crops in California resulting 
from the January freeze, and the cold 
weather that continues to plague grow- 
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ers. Losses to the citrus industry is 
placed at at least $25,000,000 in southern 
California alone, with a like amount as- 
sessed against winter vegetables crops. 
Then there is the damage to avocados, 
the cut flower industry and the animal 
industry, making the month an outstand- 
ing one for losses from cold weather. 
Total losses are expected to amount to 
more than $100,000,000. 


CITRUS — The canned citrus juice 
market here is largely at a standstill. 
The California situation is still unset- 
tled, with uncertainty regarding the 
quantities of fruit that may be diverted 
to juice making, as a result of the freeze. 
Texas has also been hard hit by the 
freeze and prices on canned grapefruit 
juice have been withdrawn for the time 
being. Florida orange juice has been 
quoted here $2.25 for 46 oz. and $1.80 for 
grapefruit juice, f.o.b. canneries. Some 
business has been placed at these figures, 
but not all interests were quoting. The 
1948-49 orange crop in California is 
estimated at 33,900,000 boxes, as of Feb- 
ruary 1, against 45,700,000 boxes har- 
vested in the crop year of 1947-48. The 
grapefruit crop is estimated at 1,890,000 
boxes, against 2,430,000 the preceding 
crop year. 


FRUITS — California canned fruits 
are moving out steadily, but shipments 
are largely confined to purchases made 
months ago. The exception is largely the 
group of buyers whose policy has been 
hand-to-mouth buying all along. So far, 
these have been about breaking even 
with those who made heavy commitments 
in advance. They are paying more for 
some items, such as cling peaches, which 
advanced a little at the end of the can- 
ning season, while on others they are 
able to take advantage of concessions 
that have been in evidence for some time. 
Quite a few price changes have come 
about of late, but these are on the mini- 
mum sides of the lists, with advertised 
brands held quite firmly. Pie and water 
fruits are being given quite a battering, 
especially in apricots and peaches. Most 
of the solid pack pie apricots moved of 
late have been at $6.00 for No. 10s, with 
water halves at $5.00, and even this 
price has been cut. In cling peaches, 
solid pack pie, halves, have slumped to 
$4.50, and water halves are to be had at 
$4.00. Some holders are continuing the 
opening price of $6.00, making an un- 
usually wide spread. Some No, 2%s 
fancy halves sold at $2.65 during the 
week, with choice at $2.50, but most sales 
were for more. There has been rathe 
more interest shown in Bartlett pears of 
late, with emphasis on choice in the No. 
1 size at $2.60. 


TOMATOES — The cold weather is 
definitely proving a friend to the can- 
ned tomato. When shoppers complain 
about the price of 39 cents a pound for 
indifferent looking fresh tomatoes from 
Mexico, storekeepers are suggesting can- 
ned tomatoes at less than one-quarter the 
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cost and with no waste. Prices are large- 
ly without change, with some items in 
tomato products still a little soft, par- 
ticularly catsup. 


OLIVES—A more orderly marketing 
of California ripe olives is in evidence 
than in some time, with an improvement 
in consumer acceptance. These trends 
are expected to become more marked 
when the advertising campaign gets 
under way next month. The California 
Ripe Olive Association reports sales of 
1,179,578 cases for the sales year 1947- 
48, which begins December 1, or about 
the same as sales for 1940-41, the last 
year prior to the war. There will be 
available for sale in the 1948-49 year, as 
ripe and green ripe, whole and pitted 
olives, 1,119,087 cases, and the season got 
under way with December shipments 
about 11 per cent higher than they were 
in November. Owing to the subnormal 
sizing of olives last year, because of the 
drought, and other adverse conditions, 
the trend toward the canning of larger 
olives instead of the smaller sizes, has 
had to be reversed. There are not enough 
of Extra Large or Mammoth to main- 
tain the demand that has been created, 
but Jumbos are in adequate supply, with 
more Giants than are usually moved. 
Colossals are available to the extent of 


about 70 per cent of the demand usually 
expected, while the pack of Super Colos- 
sals is but about 25 per cent of the regu- 
lar demand. The only substandard fruit 
available will be the unsold portions of 
packs made previous to the 1948-49 sea- 
son. The California olive crop in 1948 
is estimated at 62,000 tons, valued at 
$7,000,000. 


CHERRIES—The Canners League of 
California has released figures showing 
the 1948 pack of barreled cherries in the 
State, along with the carryovers as of 
January 1, 1948, and January 1, 1949. 
The carryover as of January 1, 1948, 
was 17,069 barrels, the pack for 1948 
was 93,240 barrels and the carryover on 
January 1 of this year, amounted to 37,- 
059 barrels. 


ELECTED 


Victory Sales, Inc., and the Wilbur- 
Ellis Co., Inc., have been elected to mem- 
bership in the New York Association of 
Food Distributors, Ine. 


ON S. AMERICAN TRIP 


Edwin Meier of B. Meier & Sons, Ince., 
New York City food brokers, is visiting 
South America to look over the canning 
industry. 


MARKET NEWS 


GULF STATES MARKET 


Most Shrimpers Now Tonging Oysters — 

Oyster Production Stepped Up—Fish On 

School Lunch Program isi Puts Tax 
On Frogs And Crabs. 


By “Bayou” 


Mobile, Ala., Feb. 17, 1949 


SHRIMP — Production of shrimp in- 
creased 1,404 barrels last week over the 
previous week as 1,912 barrels were pro- 
duced last week and 508 barrels the pre- 
vious week. The canneries received 465 
barrels last week and only 50 barrels the 
previous week. 

Shrimp production has been light so 
far this month and will continue to be 
light until the Spring shrimp season 
opens. 

Not many of the boats are shrimping, 
but most of them tonging oysters. 

Landings of shrimp for the week end- 
ing February 11, 1949 were as follows: 

Lousiana 1,283 barrels, including 429 
barrels for canning; Mississippi 249 bar- 
rels, including 36 barrels for canning; 
Alabama 25 barrels; Florida (Gulf 
Coast) 71 barrels and Texas 284 barrels. 
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IEDMONT LABEL CO.INC. 


LITHOCRAPHERS 


"BEDFORD VIRGINIA 


HAE CANNING TRADE February 21, 


superior processing. 


fective are among its cost-cutting contributions. For com- 
plete information consult new catalog No: 48, or write. 


The E-Z-Adijust Pulper and Kook- 
More Cooking Units are ex- 
amples of Langsenkamp Equip- 
ment that permit quality to be 
maintained at high level through 
easily attained regulation and 


F. H. LANGSENKAMP 


Provide the PROTECTION 
of Lower Cost Production 


@ Langsenkamp Equipment enables packers to make full use of production ad- 
vantages that keep costs down. 
elimination of waste, and making man hours more ef- 


High yield, reduction of non-productive time, 


COMPANY 


§ | 227-235 East South Street, INDIANAPOLIS 4, INDIANA 


1949 


REPRESENTATIVES 


West Coast: KING SALES’& ENGINEERING CO., 206 First Street, San Francisco, Calif. 
*® Oregon and Washington: FOOD INDUSTRIES ENG. & EQUIP. CO., 1412 N. W. 14th 
Ave., Portland, Oregon * Mountain States: THE HORSLEY COMPANY, Box 301, Ogden, 
Utah *® Northeastern States: BOUTELL MANUFACTURING CO., Rochester, N. Y. ® 
Tri-States: TOM McLAY, P. O. Box 14, Port Deposit, Maryland * Texas: PAPER PRODUCTS 
CO., Harlingen, Texas * Canada: CANNERS MACHINERY, LTD., Simcoe, Ontario, Canada. 
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MARKET NEWS 


As reported by all Market News Of- 
fices last week total holdings of frozen 
shrimp decreased 203,460 pounds and 
were approximately 1,348,000 pounds 
less than four weeks ago. Total holdings 
were approximately 1,319,410 pounds 
less than one year ago. 

The canneries in Louisiana, Missis- 
sippi and Alabama reported that 1,104 
standard cases of shrimp were canned 
during the two weeks ending February 
5, 1949 which brought the pack for the 
season to 363,648 standard cases. 


OYSTERS—tThere were 12,796 more 
barrels of oysters produced last week 
than the previous week as 25,208 barrels 
were produced last week and 12,512 bar- 
rels the previous week. 


Landings of oysters for the week end- 
ing February 11, 1949 were as follows: 


Louisiana 14,838 barrels, including 
9,673 barrels for canning; Mississippi 
5,606 barrels, all for canning; Alabama 
2,283 barrels, including 2,000 barrels for 
canning and Florida (Gulf Coast) 2,481 
barrels. 


The canneries in Louisiana, Mississip- 
pi and Alabama reported that 3,607 
standard cases of oysters were canned 
during the week ending February 5, 
1949, which brought the pack for the 
season to 40,957 standard cases. 


“FISH RECIPES DISTRIBUTED TO 
SCHOOLS” — The following is quoted 
from the U. S. Fish and Wildlife Ser- 
vice, which should be of interest to the 
seafood industry as a whole. 


“Each of the thousands of schools par- 
ticipating in the Federally - assisted 
school lunch program will receive a copy 
of a pamphlet, ‘School Lunch Recipes 
Using Fish,’ for the use of the lunch- 
room manager.” 

“This booklet contains recipes for 12 
fish dishes, including two sandwich fill- 
ings. The introductory statement sum- 
marizes the nutritive value of fish and 
discusses frozen fillets and canned fish 
briefly. There is also a list of garnishes.” 

“This publication was prepared jointly 
by the Fish and Wildlife Service and the 
Department of Agriculture. The recipes, 
each of which provides 100 portions, 
were tested in actual practice. Most of 
them were used in an experiment on fish 
acceptance which was conducted in se- 
lected schools in 11 states in the spring 
of 1948.” 


“Dealers in fishery products may ob- 
tain additional light on the needs of 
school lunchrooms by examining this bul- 
letin. Doubtless, the manager of any 
local school lunchroom will be glad to 
show the pamphlet to any dealer inter- 
ested in supplying fish to schools.” 

“The bulletin, Number PA-66 ‘School 
Lunch Recipes Using Fish,’ is obtainable 
from the following address: 

Information Branch, Production and 
Marketing Administration, U. S. De- 
partment of Agriculture, Washington 25, 
D. C. 
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FISHERY NOTES 


ALASKAN SALMON CANNERY 
WASTE UTILIZATION 


Utilization of Alaskan Salmon Can- 
nery Waste, Part II, is a 76-page proc- 
essed report recently issued by the Office 
of Technical Services, Department of 
Commerce. 

The first part of the report on the util- 
ization of Alaskan salmon cannery waste 
was published in December 1947. Part I 
gave the results of the preliminary in- 
dustrial and economic surveys and dis- 
cussed the studies on the use of the sal- 
mon cannery waste to prepare vitamin 
A oils and as a source of food for hatch- 
ery fish. 

The phases of the program discussed 
in Part II include the collection of raw 
materials in Alaska; utilization of sal- 
mon eggs for the production of choles- 
terol, protein and industrial fat; the ad- 
dition of salmon head oil to canner sal- 
mon; the vitamin content of fish waste 
products which were used for hatchery 
foods; and the processing of the can- 
nery waste to obtain vitamin A oils. 

According to the report, it is recog- 
nized that additional experiments must 
be performed before the most efficient 
procedure can be recommended. How- 
ever, the present data are sufficient to 
indicate a completely satisfactory basic 
procedure. Studies to improve this basic 
procedure could best be made using the 
extract equipment to be operated com- 
mercially. 


The present investigation indicates 
that the whole pink salmon waste should 
be ground or shredded to break up the 
head and collar section. The digestion 
retort should be equipped with efficient 
agitators. The ground material, together 
with an equal quantity of water contain- 
ing 1% percent sodium hydroxide by 
weight, should be heated as rapidly as 
possible to 190°-200° F. and held at that 
temperature, with agitation, until the 
fleshy parts are completely digested, and 
then a few minutes longer, the total di- 
gestion period being approximately 50 


LOUISIANA TAX ON FROGS AND 
CRABS — An announcement by the 
Louisiana Department of Wild Life and 
Fisheries on January 13, 1949 calls at- 
tention to the provisions of Act 386 of 
1948, Section 22, wherein a severance tax 
of two (2c) cents per pound on undress- 
ed Frogs has been levied on all frogs 
taken from the waters of the State of 
Louisiana and a severance tax of five- 
eighths (%c) of one cent per pound on 
all green or fresh crabs taken from the 
waters of the State of Louisiana. The 
aforesaid severance taxes on frogs and 
crabs are computed when these products 
are in their fresh state as of delivery to 
the first purchaser who shall be liable for 
payment of this tax. 
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minutes. The digested mixture must be 
allowed to stand for approximately 15 
minutes to allow bones to settle and oil 
to rise. The top layer can then be drained 
off and passed through a centrifuge. The 
liquor should not be drained through the 
bottom of the retort because the oil layer 
tends to absorb on the solids which have 
settled to the bottom of the vessel. 

Copies of this report can be obtained 
for 50 cents per copy by requesting pub- 
lication No. PB85171-S2 from the De- 
partment of Commerce, Washington, 
D. <. 


OYSTER CONDITIONS IN 
TIDEWATER MARYLAND 


During October and November, the 
Maryland Departments of Tidewater 
Fisheries and Research and Education 
and the Service’s College Park Shellfish- 
ery Laboratory staff collaborated in a 
widespread survey of oyster conditions 
in Tidewater Maryland. Examination of 
the bars in the Bay proper, as well as in 
some of the tributaries, such as Chop- 
tank, Chester, Potomac and West Rivers, 
showed a very limited set for 1948. Other 
areas, such as Tangier Sound, Pocomoke 
Sound, Fishing Bay, Eastern Bay, Broad 
Creek, Harris Creek, Miles River, Honga 
River, and Little Choptank River and 
some tributaries of the Potomac River, 
had adequate replacement setting. 

Oysters of marketable size were scarce 
on most of the bars of the Bay proper. 
Tangier Sound, Fishing and Eastern 
Bays, and tributaries of the Potomac 
River, and Choptank River had the bulk 
of the market supply for this year. This 
supply should approximate the 1947 har- 
vest. Scarcity of small oysters on most 
of the Maryland oyster bars may fore- 
cast a reduced harvest for 1949-50. 

Seed beds in Eastern Bay, Holland 
Straits and St. Mary’s River continued 
to produce good setting, although the 
supply may be reduced because of the 
limited number of shells planted during 
1948. 


MOROCCO FISHING NOTES 


Fish Canning Industry—The fish can- 
ning industry continues to expand, ac- 
cording to a Third Quarter 1948 eco- 
nomic review dated December 20 sub- 
mitted by the American Consulate at 
Casablanca. In Safi, 4 new factories are 
being constructed; at Agadir, 18 new 
factories are being built or planned to be 
built, and one is planned to be built in 
the near future at Mogador. The fish 
canning industry, at the height of the 
fishing season, employs between 15,000 
and 20,000 people. 

Snails — During the Third Quarter 
1948, the only fishery products exported 
by Morocco to the United States was 
411,230 pounds of snails, valued at $18,- 
404.32 (4 cents per pound). The main 
market for these snails in the United 
States is in and around New York City 
and Philadelphia. 
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SUPERSALESMAN 


that covers 48 States and Possessions, Canada and 32 Foreign Countries 
all at one time and continuously for a full year for the one small cost. 
That is what the “Canning Trade ALMANAC” will do for you. 6000 
circulation—distributed to every subscriber of THE CANNING TRADE— 
PLUS additional distribution of 3000 to those who require extra copies. 


USE—The ALMANAC is used by the WHOLE industry -- canner, broker, 
grocer and supplyman alike. Not just at the time of publication, but 
throughout the full year. The ALMANAC is the up-to-date reference book 
of the industry -- used by ALL every day! 


CONTENTS—The “Canning Trade ALMANAC” is a compilation of Food 
Laws and Regulations, Can Sizes, Can Statistics, Canned Food Packs (with 
past years listed for comparative purposes), Canning Seasons, Crop Stat- 
istics, Frozen Food Packs, Grades, Grower Prices, Labeling Requirements, 
and “Where to Buy Machinery and Supplies’—a classified listing of the 
industry’s needs and the houses that supply them. 


Examine a copy and you will agree that it is the best and most economical 
advertising buy in the Food Industry at the ridiculously low price of $100 
a full page. 


Since 1916—The Industry’s Reference Manual 


Published in early spring of each year 


RESERVE SPACE AT ONCE 


THE CANNING TRADE 


20 SOUTH GAY STREET BALTIMORE 2, MARYLAND 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 


VEGETABLES 


ASPARAGUS 
Scattered Stocks 


BEANS, StTRINGLESS, GREEN 


MARYLAND 
Fey., Fr. Sliced, No. 2.......... 1.60-1.75 
No. 10 8.00-8.75 
Ex. Std., Fr. Sliced, No. 2..........1.45 
No. 10 7.50 
1.35 
No. 10 7.00 
Ex, Std., Cut Wax, No. 2....1.50-1.60 
No. 10 7.50 
Pe, By Be. 1.90 
Fey., Cut, 4 sv., No. 2 ........ 1.75-1.90 
Fey., Cut, 5 sv., No. 10............. 8.50 
Ex. Std., 4 sv., No. 2.......... 1.40-1.65 
6 we Be. 7.50 
Std., 5 sv. 1.40 
No. 10 6.50 
MIDWEST 
No. 2, Fey., Cut, 3 sv...........1.95-2.00 
10.25-10.75 
No. 2, Ex. Std., Cut, 4 sv...1.55-1.60 
No. 10 7.50-8.00 
No. 2, Std., Cut, 5 sv. ........ em 
No. 10 
No. 2, Fey., Whole, 3 sv.....2.3/ 


No. 2, Fey., Whole, 4 sv. ............2. 
No. 10 

Texas, Fey., Cut, 1, 2, 3 sv.......1.75 

BEETS 

Md., Fey., Cut, No. 2 ......004 1.05-1.15 
No. 10 5.00-5.50 

N. Y., Fey., Cut, No. 1,45 

Mid-west, Fey., Cut, 

No. 10 5,255.75 
Diced, No. 2 1.20 
Sliced, No. 2 1.25 
Texas Withdrawn 

CARROTS 
No. 10 5.00 
N. Y., Fey., Diced, No. 2....1.05-1.10 
No. 10 5.50 
Wis. Blo: 1.05-1.10 
No. 10 5.20-5.25 
Withdrawn 
CORN 
MIDWEST 
Fey., W. K., Gold., No. 2....1.70-1.75 
No. 10 9.25-9.50 
No. 303 1.20 
No. 10 8.25 
Fey., C. S. Gold., No. 2........1.60-1.70 
No. 10 8.50-9.00 
No. 303 1.20 
No. 1 -95 
8 oz. -90 
No. 10 8.00-8.25 
No. 1 
No. 10 7.50 
EAst 
Fey., W.K. Gold., No. 1.75 
No. 10 9.50 
No. 10 8.50-9.00 
Std., No. 2 1.25 
No. 10 8.00-8.25 
Fey., C.S. Golden, No. 2......1.60-1.75 
No. 303 1.50-1.60 
No. 10 8.50-9.25 
No. 303 1.25-1.30 
No. 10 8.00 
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CANNED 


No. 10 7.00-7.50 
Shoe Peg, Fey., No. 2 1.85 
Std., C.S. White, No. 2.. 
No. 10 
PEAS 
MARYLAND, ALASKAS 
No. 10 
No. 10, Ex. Std., 2 sv. . ie 
No. 2, Ex. Std., 
No. 10 
No. 2, Ex. Std., Ungraded...... 
No. 10 
No. 2, Std., 3 sv 


Std., Ungraded, No. 1 ............. eet 


No. 2 
No. 10 6.25-6.50 
MARYLAND, SWEETS 
5 sv. 
3 sv. 1.35 
Ex. Std., No. 10, 4 sv. ....... 1.28 
Ex. Std., No. 10, 5 sv.... .50-6.75 
Fey., Ungraded, No. 303..............1.15 
1.35 
No. 10 7.75 
Ex. Std., Ungraded, No. 303.... —— 
No. 2 1.10 
No. 10 6.50-7.00 
Std., Ungraded, No. 1.00 
No. 10 6.00 
New York, SWEETS 
3 sv. 1.90 
No. 10 9.75 
4 sv. 1.80 
No. 10 9.00 
No. 2, Ex. Std., 4 sv. ...... cose MO 
No. 2, Ex. Std, 5 
No. 10 7.50 
MIDWEST, SWEETS 
No. 2, Fey., 1 2.25-2.50 
No. 2, Ex. Std., 3 sv. .. Sere 
No. 2, Ex. Std., 4 sv. ..... 1.25 
No. 2, Ex. Std., 5 sv. .. re 
No. 10, (All Grades).......... Nominal 


Mipw_est, ALASKAS 


Me. 
No. 2, Foy., BV. 
No. 2, Ex. Std, 2 BV. 
No. 2, Ex. Std., 3 sv. ..... sos 


No. 2, Ex. Std., 4 sv. ..... 


Mo. 2, B 25 
No. 2, Std., 3 sv. ... 1.10 
1.00 
No. 10, (All Grades) .......... Nominal 
N. W., SWEETS 

No. 2, Fey., 1 sv. ...... 


No. 2, Fey., 3 
No. 2, Fey., 4 8V. 
No. 2, Fey., 5 5001.55 


POTATOES, Sweet, F.O.B. BAuto. 


Fey., Syrupack, No. 2%.......... 1.90 
No. 10 7.00 
No. 3, Vac. 1.75 

PUMPKIN 

Eastern, Fey., No. 2%4.......... -95-1.05 
No. 10 4.50 

Indiana, Fey., No. 2 ........ -70- .95 
No. 2% 1.00-1.25 
No. 10 3,50-4,50 


FOOD PRICES 


SAUERKRAUT 
Midwest, Fey., No. 2........ .95 
No. 2% 1.00-1.10 
3.70-3.80 


1.10-1.25 
4.00-4.25 


1.40-1.50 

1.80-1.90 

6.50-7.00 

Nominal 
No. 2% 1.60 
No. 10 6.00 
Texas, Fey., No. 2 

TOMATOES 

Tri-States, Ex. Std., No. 1..1.00-1.05 


No. 2% 2.90 
No. 10 10.75 
Mid-west, Fey., No. 2 
No. 2% 2.75-2.85 
No. 10 8.00-8.75 
No. 2% 2.00-2.10 
No. 10 7.25 
1.30-1.35 
No. 2% 1.85 
No. 10 7.00-7.25 
Calif., S.P., Fey., No. 1... 1.55 
No. 2 1.95 
No. 2% 2.40 
No. 10 8.50 
Std., No. 1 1.20-1.30 
No. 2 1.45-1.50 
No. 2% 1.70 
No. 10 6.60 


Ozarks, Std., No. 2 
No. 10 


TOMATO PUREE 
Md., No. 1, Spec. Grav. 1.045.... .85 
6.50 
Midwest, Fey., No. La... -80- .85 
No. 2 1.50 


35 
6.50-6.75 


TOMATO CATSUP 


Md., Ex. Std., 8 0z. Bot............000 1.15 
14 oz. 1.50 
No. 10, Fey. 10.00 
Ind., No. 10 10.00 
14 oz., Fey. 1.60 
Calif., 14 oz. 1.65 
No. 10 10.00 
FRUITS 
APPLE SAUCE 
Midwest, No. 2 1.85-1.45 
New York, No. 2 ....ccccccoccccses 1.45-1.50 
Pa., No. 2 1.35-1.45 
APRICOTS 
Halves, Fey., No. 
No. 10 9.50 
Choice, No. 2% 2.50 
No. 10 8.75 
No. 10 8.00 
No. 10, S. P. Pie .-5.75-6.00 
BLUEBERRIES 


Maine, No. 2, Water............3.00-8.25 
No. 10 14.25 


CHERRIES 


Std., No. 2% 


THE CANNING TRADE .- 


FRUIT COCKTAIL 


No. 2% 
No. 10 13.00 

PEACHES 

Calif. Y.C., Fey., No. 2%....2.70-2.80 

Choice, No. 24 2.40-2.65 

Std., No. 2% 2.35-2.40 

Choice, No. 10 8.50 

Std., No. 10 7.80 

Elbertas, Fey., No, 2% 3.60 

PEARS 

Calif. Bartlett, Fey., No. 2%......4.50 

Choice, No. 246 4.00-4.25 

Std., No. 2% 3.60 

Foy., No. 10 14.75-15.25 

N.W. Fey., No. 4.35 
No. 1 T 2.70 

Choice, No. 3.75-4.00 
No. 1 T 2.60 

Std., No. 2% 3.25-3.50 
No. 1 T 2.40 

PINEAPPLE 
Haw., Fey., No. 3.25 
Choice, No. 3.15 
JUICES 
APPLE 
Virginia, 46 oz. 2.00 
CITRUS, BLENDED 

No. 2 
46 oz. 2.09-2.10 
No. 10 4.00-4,10 

GRAPEFRUIT 

12 
No. 2 
46 0% 1.80-1.90 

46 02. 1.70 

ORANGE 

No. 2 1.00-1.05 
No. 10 4.50 

PINEAPPLE 

Haw., Fey., No. 2 4501.50 

3.25 
TOMATO 

46 oz. 2.00-2.35 
No. 10 

46 oz. 

Midwest, Fey., No. 2. 

Calif., Fey., No. 

FISH 
OYSTERS 

SALMON—PEeErR CaAsE 

Alaska, Red, No. 1 T........26.00-27.00 

Pink, No. 1 T....... -23.50-24.00 
-13.50-14.00 

Chums, No. 1 T... 


SARDINES—PErR 
Calif., Ovals, 48/1 Ib.. 


9.00 

Maine, Oil 9.25 

SHRIMP, 

3.50 
Medium 3.75 
Large 4.90 
Jumbos 4.50 


TUNA—PErR CASE 
Albacore, Fey., White, 


21.75-22.00 
Feoy., Light 17.25 
Standard 16.25 
Grated 13.25 


February 21, 1949 


oe. N. Y., Fey., No. 2% — | 
No. 10, Std, 3 BV. 
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The Industry’s Cook Book for over 40 years 
SEVENTH EDITION, COMPLETELY REVISED JULY 1946 
COMPLETES 
FOR MANAGERS, 
380 pages of proven pro- 
SUPERINTENDENTS, cedure and formulae for 
BROKERS everything ‘‘Canable”. 
AND BUYERS 
Size 6x9, 380 Pages Beautifully Bound 
: Stamped in Gold —a famous processor 
i 
' All the newest times and temperatures ... Used by Food Processors to check times, 
| All the newest and latest products ... . temperatures and RIGHT procedure ... . 
¢ Fruits e Vegetables e¢ Meats ¢ Milk by Distributors to KNOW canned foods .. . 
i Soups e Preserves e Pickles e Condiments by Home Economists to TEACH the subject of 
4 Juices e Butters e Dry Packs (soaked) food preservation. 
‘ Dog Foods and Specialties in minute detail, 
Gg with full instructions from the growing through For sale by all supply houses and dealers 
| to the warehouse. . or direct. Price $10. postpaid. 
Published and Copyrighted By 
Since 1878—The Canned Foods Authority 
BALTIMORE 2, 20 South Gay Street, MARYLAND 
) 
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GLASS CONTAINER 
PRODUCTION 


Manufacturers in the Glass Containers 
Industry shipped products valued at 
$422.6 million during 1947, according to 
preliminary figures released February 9, 
1949 by the Bureau of the Census, De- 
partment of Commerce. This represents 
an increase of 167 percent over the 
$158.3 million value of products reported 
by this industry in 1939, when the last 
Census of Manufacturers was taken. 
Value added by manufacture in the in- 
dustry during 1947 amounted to $252.1 
million, an increase of 156 percent over 
the $98.4 million of value added in 1939. 
Value added by manufacture is calcu- 
lated by subtracting cost of materials, 
supplies, containers, fuel, purchased elec- 
tric energy, and contract work from the 
value of products. For some purposes, 
particularly for comparing one industry 
or group of industries with another, it 
is the most satisfactory Census measure 
of the economic importance of an in- 
dustry. 

Average employment in the industry 
amounted to 47,132 in 1947, compared 
with 29,357 in 1939. Salaries and wages 
paid to all employees increased 194 per- 
cent, from $43.0 million in 1939 to $126.5 
million in 1947. The industry’s expen- 
ditures for new plant and equipment 
during 1947 totaled $32.8 million com- 
pared with $8.8 million for 1939. 

The 87 plants in this industry in 1947 
shipped 111.2 million gross of machine- 
made and handmade glass containers 
valued at $415.7 million; pressed and 
blown glassware (other than glass con- 
tainers) at $5.3 million; and other prod- 
ucts valued at $1.6 million. In addition, 
a few establishments classified in the 
pressed and blown glassware industry 
shipped glass containers; detailed statis- 
tics for these plants, however, are not 
yet available. 

These statistics are derived from a 
preliminary tabulation of manufacturers’ 
reports in the 1947 Census of Manufac- 
tures. Final and more detailed figures 
will be included in the Census publica- 
tion, “Glass Products,” which will be 
published and offered for sale by the 
Superintendent of Documents in the near 
future. 


LOOKING FOR BETTER 
PROCESSED FOODS 


The best possible diet at the lowest 
possible cost is stated as the aim of the 
food processing research program of the 
New York State Experiment Station at 
Geneva. 

Another way of stating the goal of the 
Station food scientists is to say that they 
hope to make processed foods as good as 
fresh foods—only cheaper and more con- 
venient to use. It is a question whether 
the diet can be made better than the best 
selection of fresh foods, however, and the 
food scientists point out that they will 
have to be guided by the nutritionists 
on this point. 

Food processing research is closely re- 


lated to nutrition and economics, it is 
explained, and the public can _ benefit 
from the findings only as industry can 
make use of the results to produce a new 
or an improved food product. 


The program under way at Geneva is 
designed to find ways of improving pro- 
cessed foods by improving the raw ma- 
terials themselves, by improving the nu- 
tritional value and flavor of processed 
foods, and by reducing the cost of proc- 
essing. 

Only a few problems at a time are to 
be attacked, with a large number of 
trained workers contributing to the solu- 
tion of each problem. The combined ef- 
forts of biochemists, organic chemists, 
bacteriologists, plant physiologists, phys- 
icists, and engineers will be brought to 
bear on the investigations. Also, the most 
modern tools of science and an up-to- 
date laboratory building and pilot plant 
will be made available. 


STAINLESS STEEL TO MEET 
TODAY’S QUALITY STANDARD 


(Continued from Page 9) 


units will permit high mold count to be 
eliminated. The walls of that stainles 7 
steel unit will not soften with use ani) 
become a natural habitat for countle:; 
millions of mold spores, ready to be re.’ 
leased into every batch of product proc.’ 
essed. There are no cracks or crevices 
in which bacteria may accumulate ani 
multiply. Sanitary operating conditions 
can be maintained with a minimum of 
time and effort. 


“Obviously, sanitary conditions 
be maintained throughout a production 
line, and our efforts in the design ani 
construction of all equipment are to se 
cure maximum protection for quality. 
Unless positive protection is given pure 
or catsup in the cooking unit, all the care 
that precedes it is of little value.” 


CALENDAR OF 


FEBRUARY 21-22, 1949 — Annual 
Meeting, Canadian Food Processors As- 
sociation, Hotel Vancouver, Vancouver, 
B. C., Canada. 


FEBRUARY 22, 1949 — Sanitation & 
Quality Control Conference, Wisconsin 
Canners Association and University of 
Wisconsin, Auditorium, Agricultural 
Hall, Madison, Wis. 


FEBRUARY 22, 1949—National Cher- 
ry Pie Baking Contest, Morrison Hotel 
Bungalow, Chicago, IIl. 


FEBRUARY 22-238, 1949 — Special 
Corn Borer Meeting, under auspices Na- 
tional Canners. Association, Palmer 
House, Chicago. 


FEBRUARY 24-25, 1949 — Annual 
Ohio Canners and Fieldman’s Confer- 
ence, Deschler-Wallick Hotel, Columbus, 
Ohio. 


MARCH 4-5, 1949—37th Annual Con- 
vention, Utah Canners Association, Hotel 
Utah, Salt Lake City, Utah. 


MARCH 6, 1949, week of — Annual 
Meeting, National Association of Frozen 
Food Packers, Stevens Hotel, Chicago, 
Til. 


MARCH 9-11, 1949—Annual Conven- 
tion, Canners League of California, Casa 
del Rey Hotel, Santa Cruz, Calif. 


MARCH 14-26, 1949— Vegetable & 
Fruit Processors School, Horticulture & 
Forestry Building, Ohio State Univer- 
sity, Columbus, Ohio. 


MARCH 16, 1949—Spring Meeting, 
Tri-State Packers Association, Lord 
Baltimore Hotel, Baltimore, Md. 


MARCH 17-18, 1949—Tri-State Can- 
ners School, Lord Baltimore Hotel, Bal- 
timore, Md. 


EVENTS 


MARCH 20, 1949, Week of — Annual 
Convention, National Food Brokers Asso. 
ciation, Chicago, IIl. 

MARCH 21-22, 1949— Annual Meet. 
ing, Virginia Canners Association, Hote 
Roanoke, Roanoke, Va. 


MARCH 22, 1949—Sanitation Confer. 


ence, Horticulture & Forestry Building. 
Ohio State University, Columbus, Ohio 


APRIL 12, 1949— Annual Meeting 
Monterey Fish Processors Association, 
Monterey, Calif. 

APRIL 25-29, 1949— National Fish- 
eries Institute, Inc., Edgewater Beach 
Hotel, Chicago, Ill. 

APRIL 28, 1949—Spring Meeting, In. | 
diana Canners Association, Claypo0 
Hotel, Indianapolis, Ind. 

MAY 9, 1949—Spring Meeting, Pack 


aging Machinery Manufacturers Insti. 
tute, Dennis Hotel, Atlantic City, N. J. 


MAY 29-JUNE 3, 1949—Annual Con 
vention, U. S. Wholesale Grocers Asso-" 
ciation, St. Louis, Mo. 


JULY 10-14, 1949—National Conven 
tion, Institute of Food Technologists — 
Civic Auditorium, San Francisco, Calif 


JULY 10-15, 1949—Annual Mecting.. 
Institute of Food Technologists, Civitt” 
Auditorium, San Francisco, Calif. : 


JULY 11-23, 1949— Annual 
Course for Mold Technicians, Purdue 
University, Lafayette, Ind. is 


OCTOBER 12-15, 1949—Annual Meet 
ing, National Association of Food 
Chains, Washington, D. C. ie 


NOVEMBER 21-22, 1949 — Annual 
Convention, Pennsylvania Canners 
ciation, Penn-Harris Hotel, Harrisburs, 
Pa. 
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There is many a firm who can readily use your unneeded equip- 
nient. It’s the opportunity for you to turn it into cash while 
fulfilling the other fellow’s need. Or you may need equipment 
yourself, or want to buy or sell or rent a cannery, or need help, 
or a job. Whatever your needs, you will get good results from 
an Ad. on this “Wanted and For Sale” page. The rates, per 
insertion—Straight reading, no display—one to three times per 
line 40c, four or more times per line 30c, minimum charge per 
Ad. $1.00. Count eight average words to the line, count initials, 
numbers, ete., as words. Short line counts as a full line. Usea 
box number instead of your name if you like. Forms close Wed- 
nesday noon. The Canning Trade, 20 S. Gay St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Ine., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


WANTED and FOR SALE 


AT FIRST YOU CAN SUCCEED in getting good equipment 
immediately, reasonably. Stainless Kettles, Evaporators, Vac. 
Pans, Cookers, Stills, ete. Drum, Chamber, Spray Dryers for 
Dehydrating Flaking and Freezing. Dicers, Slicers, Cutters, 
Choppers, Peelers, Homogenizers, Viscolizers: Washers, Blanch- 
ers, Canning Equipment. Filters, Filter Presses, Separators. 
Mixing Equipment for Solids, Liquids, Sifters, Screeners, Pulp- 
ers, Finishers. Packaging Equipment such as Fillers, Weighers, 
Cartoners, Labelers, Casers. Complete plants for sale. Send for 
list of food equipment just out. First Machinery Corp., 157 
Hudson St., New York 13, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 900 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—1 Model 300 Unscrambler with Crate Dump for 
standard round crates for No. 2 cans, with motors and motor 
drives, for 220 v., 60 cy., 3 ph. A.C., complete with 12’ double 
elevator with motor drive. Machine never off of original skids. 
Brand new. Sampson Canning Co., Wisconsin Rapids, Wis. 


! OR SALE—Two 80 hp. HRT Boilers, Ohio Standard tested 
for 125 lbs. pressure, excellent condition; 40,000 gal. Water 
Tower. Hammond Cannery, West Alexandria, Ohio. 


' \R SALE—Meyer Simplex Pasteurizer, ideal for pickles, 
etc. tank measures 12’3” long by 48” wide by 30” high with 100 
ga.-onized perforated baskets, measuring 17” long by 12” wide 
by \'." high, entire unit, complete with pump and 60 cycle AC 
mo’, excellent condition, can be shipped immediately, recently 
. out of work; price $1,000, F.O.B. cars, Chicago, Illinois. 

1918, The Canning Trade. 


BARLIANT AND COMPANY have available for immediate shipment the country’s 
largest selection of surplus used, rebuilt, or NEW machinery and equipment, such 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging equipment as well as Motors, Pumps, Boilers and Refrigeration 


equipment. Write for complete detailed listings. Below are a few representative 

offerings. We will be glad to place your name on our mailing list upon request. 

7374—CAN WASHER: (2) Hansen, #2, Ser. W-6164, W-6173. Each... $ 175.00 

6847—PEA WASHER: Olney 175.00 
6742—PEA CLEANER: Made by Sutton, Steele & Steele, Type J-4058. 

Very good condition 275.00 
8555—PUMP: Tri-Clover Sanitary pump, nickel alloy, model 2 EJ, with 
if intake, 2” discharge. Unit is belt driven cap. of 250 GPM with 

20 ft. head at 1750 RPM 120.00 


0615—FILLERS: 


(2) Model 290 Mojonnier, exe. cond., can he set up 
to fill jars or cans of five oz. cap. and up. 1,200.00 
8739—DICER: Sterling, set for %” cubes. Model 1D-Belt driven, good 


working condition 
teat er Burt, 21 cans or glass. Has hot glue pick-up, ratchet 
and spacer. 

8572—F INISH ERS: (3) Sprague-Sells Stainless Steel, without motors. Ea. 


BARLIANT AND COMPANY, Brokers-Sales Agents 


225.00 


250.00 
575.00 


7070 N. Clark St. - Chicago 26, Ill. - Sheldrake 3313 


SPECIA L1$T$ In Used, Rebuilt and New Packing House 


Machinery, Equipment and Supplies 


FOR SALE—Sterling Dicer Model 1D, belt driven, in good 
condition; a real buy at $175. Penn’s Manor Canning Co., Corn- 
wels Heights, Pa. 


FOR SALE—Niagara Washer. Will handle all size bottles 
up to 26 oz. capacity, including half gallons, gallons and 5-gal- 
lons; new in 1943, approximately 20’ long by 5’ wide, Model 120 
complete with pump, but minus motors; excellent condition, can 
be inspected and shipped immediately; will sacrifice for about 
50% of new price, but must be moved. Adv. 4924, The Canning 
Trade. 


FOR SALE—Complete Corn Line (whole grain), capacity 
100 to 125 cases per hour, depending on type of corn. 3 Food 
Machinery Double Huskers, motor driven, Model #1934 Serial 
#10502, Model #1929 Serial #8641, Model #1929 Serial 
#8642, recently overhauled and not used since; 4 TUC Cutters, 
Model G Serial #219, Model G Serial #220, Model G Serial 
#221, No Model Serial #640, never used since factory over- 
hauled; Filler, Ayars 5-pocket Serial #7645, condition poor; 
Robins Flotation Washer and Olney Washer, both in perfect 
condition; numerous Conveyors and Belts. This is a bargain 
at $3600.00. Phone Airville, Pa. 21 or York, Pa. 2634, or ad- 
dress: Weldon Packing Co., Woodbine, Pa. 


FOR SALE— Surplus Equipment. 3 Model B Bean Snippers 
$280.00 each; Model 5 FMC Bean Grader $260.00; A. K. Robins 
Bean Cutter $225.00; practically new 25 hp Continental 4-cycle 
Gas Engine $250.00; Steel Feeder for Viner $80.00; FMC 
Crusher Preheater with new tube, controls, etc., $375.00. For 
list of other equipment write: Box 1471, Jacksonville, Tex. 


FOR SALE—6 Ayars Mach. Co. 8-pocket Model C Pea and 
Bean Fillers, stainless steel, for 300 x 407 cans; 15 Stainless 
Clad Jacketed Kettles 40# pressure, 30 to 80 gal.; 3 Horiz. 
Retorts 15’6” L x 33” W x 28” H. Perry Equipment Corp., 1502 
W. Thompson St., Philadelphia 21, Pa. 


FOR SALE—1 Gaddie Spinach Washer. No other washer 
cleans as well. 4 ft. by 20 ft. floor space required. Box 523, 
LaFeria, Texas. 


' 'R SALE—1 Peerless Double Husker, new rolls, in very 
g0o°. condition; 1 belt driven Tuc Husker with rubber rolls; 1 
mo.-: driven Tue Husker with rubber rolls; 1 Ayars belt driven 
Cor Filler; 3 old style Tue Corn Cutters with rebuilt heads; 
’ style Tuc Corn Cutters used to can only 4000 cases; 1 
Oly» Pea or Corn Washer in good shape; 1 Tuc Corn Silker and 


Cleo er, used two seasons; 1 Tuc Corn Knife Sharpener, used 
two seasons, Adv. 4923, The Canning Trade. 
THE ©ANNING TRADE February 21, 1949 


FOR SALE—10 Waukesha FCU 4-cylinder Gasoline Motor 
Power Units for Viners. Fine condition, price low. D. E. Wine- 
brenner Co., Hanover, Pa. 


FOR SALE—7-42” x 72” Closed Retorts; 10-42” x 60” 
Closed Retorts; 2 A. K. Robins Circle Steam Hoists; 400 feet 
Rex No. 952 Pintel Chain (new); 1 A. K. Robins four-way 
Chain Exhaust Box. Adv. 4931, The Canning Trade. 
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FOR SALE—2-150 gal. Stainless Steam Jacketed Kettles; 2 
Retorts 40” x 60” with crates. Box 23-T, Smoketown, Pa. 


FOR SALE—6 Double Unit Coons Peelers and Corers, very 
good condition, with spare parts. Price very reasonable. Adv. 
4932, The Canning Trade. 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4911, The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 138, N. Y. 


WANTED—#10 Ayars or Hansen Pea Filler in good running 
condition. Adv. 4927, The Canning Trade. 


FOR SALE—FACTORIES 


FOR SALE— Canning Plant located in Maryland, equipped 
for canning peas and corn. Ample acreage and labor available. 
New modern buildings; 5 wells, water tower and city water sup- 
ply. 110, 220, 440 current. Cheap rates. Adv. 4919, The Can- 
ning Trade. 


FOR SALE—Canning Plant fully equipped in good East 
Texas town. Will sell plant complete or machinery separate. 
Adv. 4928, The Canning Trade. 


FOR SALE—New York State Cannery, excellent location, 
plant in good condition, good labor, rail siding. Adv. 4933, The 
Canning Trade. 


FOR SALE—Tomato Canning Plant, Western Illinois, fac- 
tory room 50 x 1385, 2 story warehouse 50 x 135, boiler room 
30 x 30, Scotch Marine Boiler 125 H.P., cement block construc- 
tion, all cement floor; merry-go-round Peeling Table; Continu- 
ous Cooker; and Retorts; Plant Setters and Field Crates; all 
complete. Adv. 4929, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Young man seeks permanent situa- 
tion experienced Cannery Manager. Good education. Good back- 
ground in Canning Industry. Adv. 4922, The Canning Trade. 


POSITION WANTED-—Young, aggressive, Cannery Super- 
intendent desires change. 10 years experience in processing to- 
mato products, peaches, apricots, and spinach; assuming full 
responsibility in all phases of plant operation. Will go anywhere. 
Adv. 4925, The Canning Trade. 


HELP WANTED 


WANTED—Cannery Manager. Good opening for man ex- 
perienced in vegetable processing. Must be qualified in admin- 
istration and operation. Recent cannery management experi- 
ence desired. Rocky Mountain area location. This plant offers 
unusual potential for right man. In replying give full particu- 
lars including salary required. Replies held confidential. Adv. 
4926, The Canning Trade. 
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MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
Thermometer Co., 124 Livingston St., Brooklyn, 


CONSULTING ENGINEER—20 years experience in leading 
companies. New factory lay-outs, modernization, new products, 
recipes and method of manufacturer. Equipment design and 
maintenance. Professional Engineer State of Maryland; mem- 
og Ry ASME. R. Carlsrud, 918 Kingston Road, Baltimore 

Md. 


CUSTOM BOTTLING—Available for next nine months East- 
ern Pennsylvania apple juice plant capable of handling a vari- 
ety of liquid products. Excellent laboratory and cold storage 
facilities. Adv. 4930, The Canning Trade. 


SMILE AWHILE——— 


There is a saving grace in a sense of humor 
Contributions Welcomed 


Housewife: “How much are potatoes worth now?” 
Clerk: “No more than they ever were, lady, but 
they’re costing about six times as much.” 


Have you ever noticed that worry is a lot like a rock- 
ing chair—it gives you something to do, but doesn’t 
get you anywhere? 


and prices and their conversation went something like 
this— 

Jake: Do you know that the price of hay in India is 
higher than in any other country in the world? 

Cy: No. What is “Hay worth” in India? 

Jake: Ha! Ha! Can’t say ’cause only “Aly Khan” 
tell. 


“How can you talk to me like that,” she wailed, 
“after I’ve given you the best years of my life?” 

“Yeah?” returned the husband, unimpressed by her 
emotion. “And who made ’em the best years of your 
life?” 


“Did you go to your lodge meeting last night Ras- 
tus?” 

“No, suh, we dun have to postpone it, account de 
Grand All-Powerful Invincible Supreme Unconquer- 
able Potentate dun got beat up by his wife.” 


A check given to Blondie by her sugar daddy in the 
early stage of a party, came back from the bank 
marked: “Insufficient Fun.” 


THE CANNING TRADE February 21, 1949 


ars 
ay 
PSs: 
4 
3 
— 
4 
4 
{ 
—— | 
3 

2 


2 
v 


GENERAL FACTORY EQUIPMENT 


WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. 


COOLERS, Continuous. 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


‘Food Mchy. & Chem. i Hoopeston, Il. 


F, H. Langsenkamp Co., anapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 

BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 

CAPPING MACHINES, Soldering. 

Food Mchy. & Chem. Corp., Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 
COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS. 


Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 
om in Chapman Company, Berlin, Wis 


‘ral Machine Works, Inc., Philadelphia, Pa. 


Chi iolm-Ryder Co., Niagara Falls, N. Y 

Mchy. & Chem. Corp., Hoopeston, 

Hus‘tey Manufacturing Co., Brocton, N. Y. 

La Porte Mat & Mfg. Co., La Porte, Ind. 

A. } Robins & Co., Inc., Baltimore, Md. 

United Co., Westminster, Md. 

ONVEYOR BELTS, Cloth, Rubber, Wire. 

Berlin Chapman Company, Berlin, Wis. 

Ct olm-Ryder Co., Niagara Falls, N. Y. 

La Porte Mat & Mfg. Co., La Porte, Ind. 

A Robins & Co., Inc., Baltimore, Md. 
CONVEYORS, Hydraulic. 

~ in Chapman Company, Berlin, Wis. 

2 “holm-Ryder Co., Niagara Falls, N. Y. 

A. i - Robins & Co., Inc., Baltimore, Md. 

scolt Viner Co., Columbus, Ohio 


JOKERS, Continuous, Agitating. 

Berlin Chapman Company, Berlin, Wis. 

ood } Y- em. Corp., Hoopeston, III. 
A. Robins & Co., Be Senate, Md. 
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—, Berlin Chapman Company, Berlin, Wis. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
CUTTERS OR CHOPPERS. 

Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, » A 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, 3 
Scott Viner Co., Columbus, Ohio. 

Urschel Laboratories, Inc., Valparaiso, Ind. 


ENSILAGE STACKERS. 


F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Edward Renneburg & Son, Baltimore Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman Company, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


MIXERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cop. Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., timore, Md. 
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Pa. 


Pa. 


Consult the advertisements for details 


SIEVES AND SCREENS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, etc. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Edward Renneburg & Son, Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 

a Langsenkamp Co,, Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food & Chem. Corp., Hoopeston, Il. 
Huntley nufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y: 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
Urschel Laboratories, Inc., Valparaiso, Ind. 


CAN MAKERS’ MACHINERY 
Lima-Hamilton Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


COMMINUTING MACHINE. 
W. J. Fitzpatrick Co., Inc., Chicago, Ill. 
United Co., Westminster, Md. 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
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WHERE TO BUY 


CORN WASHERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, III. 


Edward Renneburg & Son, Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


Urschel Laboratories, Inc., Valparaiso, Ind. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, Ill. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


yey Mchy. & Chem. Corp., Hoopeston, Il. 


F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, III. 


Huntley Manufacturing Co., Brocton, 

A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, III. 


Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., _—— Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, IIl. 


A. K. Robins & Co., Inc., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


F. Hamachek Machine Co., Kewaunee, Wis. 


Scott Viner Co., Columbus, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, II. 


Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Com any, Berlin, Wis. 
Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, 


Huntley Manufacturing Co., Brocton, N 
Scott Viner Co., Columbus, ‘Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, III. 


F. H. Langsenkamp Co., Indianapojis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
Urschel Laboratories, Inc., Valparaiso, Ind. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Ma. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., ogee Falls, N. Y. 
‘eg i Mchy. & Ch em. Corp., Hoopeston, Ill. 
. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co., ‘at Falls, N. Y. 
F. H. Langsenkamp Co “me Ind. 
Huntley Manufacturing Co. ., Brocton, N. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
r. > Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., ndianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md, 
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Chisholm-Ryder Co., yw Falls, N. Y. 
Mchy. & Chem. Hoopeston, III. 
H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., mea Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 

Planters Mfg. Co., Portsmouth, Va. 

Riverside Manufacturing Co., Murfreesboro, N. C. 
BOOKS, on Canning, Formula, Etc. 

A Complete Course in Canning 

The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 
Robert Gair Company, Inc., New York 17, N. Y. 
United Container Co., Philadelphia, Pa. 
David Weber, Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York City 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 


CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 


INSECTICIDES. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Mfgrs. & Merchants Indemn. Co., Cincinnati, Ohio 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho., ‘Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O. 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York ag 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Cio Stek-o Corp., Rochester, N. Y. 

H. Langsenkamp Co., Indianapolis, Ind. 
National Starch Products Co., New York, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City. 


SEASONINGS 
Product Advancement Corp., Benton Harbor, Mich. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard 58 Sioux City, 1 
King & , Minneapolis, Minn. 
eg ros. Seed Co. ., Chicago, Ill. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co.. Sioux City, 1 
Northrup, King & Co., Hianesgelte, | Minn. 
Rogers Bros. Seed Co., Chicago, Ill 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


, TOMATO. 


Sevemenel Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 

Michael- 4-7 Co., Sioux City Ta. 

Northrup, & Minnea: lis, Minn. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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Your Products will be sold in this Edifice of Eye Appeal. In competition with 
other Products, yours must be good, look good, be wanted by the Public. 


Crown Can is looking to the Future too—making Cans that look good, stronger 
cans that protect your merchandise. And Crown Service behind Crown Cans looks 
always forward—giving you the newest ideas in better Canning Science, help in 
designing modern labels, helpful advice on increasing sales through new ideas. 


Are you planning for the Future? Let us help. If you have any canning. manu- 
facturing or sales problem, ask to see a Crown Salesman. 


One of America’s Largest Can Manujacturers 


PLANTS AT PHILADELPHIA. BALTIMORE, CHICAGO. ST. LOUIS, HOUSTON, ORLANDO + Division of the Crown Cork & Seal Company 
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Woodruff’s 


Topper pea 


for canning or freezing 


Here is a proven canning-freezing variety that you can’t afford to overlook! 


Woodrutt’s Topper Peas mature in approximately 65 days. The yield is very heavy with excellent 
concentration of season at the main picking stage. Pods produce six to eight peas of excellent flavor 
and eating qualities. 


Vines are 28 to 32 inches tall; stems are sturdy, foliage medium heavy. 


Woodruff’s Topper Peas show resistance to Fusarium Wilt and less tendency to burn than most 
varieties of the same maturity. 


Records prove higher percentage of extra fancy pack from Topper peas. 


Order NOW from your nearest branch or the main office. 


KRH.WOODRU FF and sons, inc. 


SACRAMENTO DALLAS MERCEDES, TEX. TOLEDO 
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